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CHRONOGRAPH DIVER'S WATCH RM 032

Automatic winding movement

Power reserve: circa 50 hours

Flyback chronograph

Annual calendar

Oversize date display

Month display

Free sprung balance with variable inertia

Rotor with variable geometry

Double barrel system

Running indicator

Baseplate, bridges and balance cock made of titanium
Spline screws in grade 5 titanium for the bridges
Balance: Glucydur, 4 arms

Inertia moment 4.8 mg.cm2, angle of lift 53°
Frequency: 28,800 vph (4Hz)

Unique tripartite case

Unidirectional bezel following ISO 6425 norms
Spline screws in grade 5 titanium for the case
Locking crown

Baseplate and bridges in hand-ground grade 5 titanium, wet sandblasted
Top face polished by hand PVD treated

Sapphire blasted and hand-drawn surfaces
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The Ladymatic takes its name from OMEGA's first women’s automatic
chronometer launched in 1955. The uncompromising quality and
inner beauty delivered by our Co-Axial calibre 8621 and Sil4 silicon
balance spring perfectly mirror an extraordinary design. We guarantee
the Ladymatic for four years - just the beginning of a lifetime relationship.

@)
OMEGA

OMEGA Boutiques: BurJuman e Deira City Centre ® Dubai Mall ¢ Mall of the Emirates e Mirdif City Centre ¢ Sahara Centre
Wafi and at select Rivoli Stores. Toll Free: 800-RIVOLI
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Styled to a T: Annie Clark, Business-
friendly looks seem to follow Rashiada
Jones wherever she goes. 18 The
Bergdorf Goodman Shoe Salon sweeps
Daphne Merkin off her feet. 24
Pantsuits are back in power. 26

The Selby has smoked salmon in
London. 28

30 FACE

Cranberry is the saucy shade that’s on
everyone’s lips this season.
Expert: the facialist Georgia Louise

35

40

62

The must-haves: shoes, boots, clutches,

belts and necklaces.
In-Store: Montaigne Market in Paris.

TALK

Fifty-five thousand pieces of fashion
history in Paris-now that’s a killer
closet. By Lynn Yaeger. 44 Baku, the
Azerbaijani capital, is using fashion to
announce its arrival. But is anyone
buying it? By Joshua Levine. 47 Does
marriage take more bravery than
scaling Kilimanjaro? By Andrew

McCarthy.
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Guccireveals a world of ultimate
creativity, The Magnetism of Maserati,
Debrina Aliyah tries to find out the
perfect designer, Behind the scenes
with Rolland’s latest muse - Fan
Bingbing, The Mal Lawal exhibition,
Arumaila Boutique Hotel echoes Qatari
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afirstlook at Abu Dhabi Art 2012.
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92 Guy Savoy celebrates life

World renowned 3-star Michelin chef,
Guy Savoy - in collaboration with Qatar
Luxury Group - will open his new
restaurant at The Pearl Qatar later this
year. 94 Not just any other room

Paul Flowers tells Sindhu Nair that
designing a bathroom is all about
stimulating the senses.
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wrap. No. 3: the new suit.
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Artwork by Victoire de Castellane

THEVELVET
REVOLUTION

Liya Kebede brings the season’s darkly
romantic evening fabrics into the light
of day. Photographs by Cass Bird.
Fashion editor: Vanessa Traina.

WELL ROUNDED

Amber Heard-model, activist, actress-
throws some serious curves.
Photographs by Terry Richardson.
Fashion editor: Sara Moonves.

THE GRADUATE

After a decade of Harry Potter movies
and a detour to Oxford and Brown,
Emma Watson is back with a whole new
bag of tricks. By Will Self. Photographs
by Alasdair McLellan. Styled by
Anastasia Barbieri.

TIMELY

The artist Aida Ruilova.
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ON THE COVER

PHOTOGRAPHY BY ALASDAIR MCLELLAN.

THE ACTRESS EMMA WATSON WEARS A BOTTEGA
VENETA JACKET, QR11,650; (212) 371-5511. HARRY
WINTSON EARRINGS, PRICE ON REQUEST;
HARRYWINTSON.COM. CARPATES, QR100;
NARSCOMETICS.COM.

Copyright © 2012 The New York Times
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contributors

Andrew McCarthy

Victoire de Castellane

As Christian Dior’s creative director for jewelry, Victoire de
Castellane designs lavish and luscious bijoux, which makes
some sense: she is a descendant of Boni de Castellane, a
Parisian legend of the Belle Epoque. Castellane, who also
spent years designing for Chanel, is self-taught. “At age 5, |
dismantled a pair of earrings that my mother had offered me,”
she recalls. “At 12, | had my religious medals, which were on a
charm bracelet made by my mother, melted down so that |
could make my own ring.” On Page 187, she imagines the T
logo as a collection of what she calls “imaginary flowers’” —
psychedelic petals that drip opals and diamonds.

In his new memoir, “The Longest Way Home" (Free Press),
the actor, director and award-winning travel writer Andrew
McCarthy wanders the globe, from Patagonia to Dublin to
Baltimore, as part of a soul-searching mission intended,
paradoxically, to bring him closer to his fiancée, who stays
behind in their New York apartment. (His adventure to the
top of Mount Kilimanjaro with a group of strangers is
excerpted on Page 154.) “The further afield | went, the
closer | felt to my own life,” he says of traveling, an

interest that has taken him from Hollywood to the wilds of
traveloguing for magazines like The Atlantic and National
Geographic Traveler, where he is an editor at large.

Vanina Sorrenti

Sebastian Kim

The photographer Sebastian Kim paired up with the
fashion editor Ethel Park to shoot some of T's favorite
trends for fall: the decorated jacket, the wrap and

the new three-piece suit (Page 163). He shot in the
back streets of Williamsburg in Brooklyn, the borough
he calls home, “where everything is easier-going,”

he says. Born in Vietnam, Kim grew up in small-town
France before moving to California and then New York.
A longtime assistant to Richard Avedon and Steven
Meisel, Kim regularly shoots for Vogue, Numero and T.

The ltalian fashion photographer Vanina Sorrenti

cut her teeth on a 16-millimeter Bolex camera. It was
a wonderful instrument to have to keep me out of
trouble,” she says. Sorrenti, who credits her family for
getting her started — her brother Mario is a celebrated
lensman, as was her late brother Davide — spent

her childhood in darkrooms before studying film at
New York’s School of Visual Arts. For “Styledtoa T”
(Page 94), Sorrenti captured the French actress

Mati Diop in Lower Manhattan. KATHRYN BRANCH

18 @ Qatar

PUBLISHER & EDITOR-IN-CHIEF Yousuf Jassem Al Darwish
CHIEF ExEcUTIVE Sandeep Sehgal
EXECUTIVE VICE PRESIDENT Alpana Roy
VICE PRESIDENT Ravi Raman

eoimor Sindhu Nair
SENIOR CORRESPONDENTS Rory Coen
Ezdihar Ibrahim Ali
Cassey Oliveira

ART DIRECTOR Venkat Reddy
ASSISTANT ART DIRECTOR Hanan Abu Saiam
SENIOR GRAPHIC DESIGNER Ayush Indrajith
GRAPHIC DESIGNER Maheshwar Reddy
PHOTOGRAPHY Rob Altamirano

MANAGER — MARKETING  Zulfikar Jiffry
AssISTANT MANAGERS — MARKETING Chaturka Karandana
Thomas Jose
MEDIA CONSULTANT Hassan Rekkab

MARKETING RESEARCH & SUPPORT EXECUTIVE Emily Landry
ACCOUNTANT Pratap Chandran

SR. DISTRIBUTION EXECUTIVE Bikram Shrestha
DISTRIBUTION sUPPORT Arjun Timilsina
Bhimal Rai

z @atar PUBLISHED BY

Oryx Advertising Co WLL
PO. Box 3272; Doha-Qatar
Tel: (+974) 44672139, 44550983, 44671173, 44667584
Fax: (+974) 44550982
Email: tgatar@omsgatar.com website: www.omsgatar.com




NON-CONTRACUAL PICTURES

ABU DHABI
Dusal

GENEVE

W UNOXL

GENEVA
GSTAAD

Kuweit

LoNDON New YORK
LAs VEGAS Moscow PARIS

www.degrisogono.com

Porto CErvO
RoME

ST MOoRITZ
Tokyo



The Ti

Loose Change. The sexy ne
boots — at Hermes, Proenza
Schouler, Belstaff — stand awa
from the calf, with just a
smidge of slouch, to make
legs look superslender. ]

The Girl

The French actress and filmmaker
Mati Diop, 30, plays a Parisian
prostitute in the director ARtonio
Campos’s “Simon Killer,” out

this fall on IFC.

The Look |

A study in contrasts: skinny
Levi’s turn up the volume

on Alexander Wang's wedge-
heeled boyfriend-fit boots.

L]
!

PHOTOGRAPH BY VANINA SORRENTI
FASHION EDITOR: VANESSA TRAINA

BORSALINO HAT, PRICE ON
REQUEST; BERGDORF GOODMAN
(AVAILABLE IN'LATE SEPTEMBER),
(212) 7538-7300. LEVI'S JACKET,
QR285, AND JEANS, QR285; LEVI.
COM. ALEXANDER WANG BOOTS,
QR3,185; (212) 977-9683.

FASHION ASSISTANT: CLAUDIA CODRON. HAIR BY CIM MAHONY AT THE WALL GROUP. MAKEUP BY PEP GAY AT STREETERS USING CHANEL.
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WORRIN"'9TO 5
BUSINESS-FRIENDLY LOOKS SEEM TO FOLLOW

RASHIDA JONES WHEREVER SHE GOES, SO WHO
BETTER TO ASK FOR SOME FALL OFFICE PICKS?

PHOTOGRAPH BY ANGELO PENNETTA.STYLED BY VICTORIA YOUNG.
22 Qatar

yage8,Iwas
pretty clear about
who I'was. Iloved
toread, Iloved
puzzles, Iloved political satire and I
loved classic business wear. Blazers,
button-up shirts, tweed, front-pleated
trousers, oxford shoes. My style aesthetic
was that of a sensible adult, and T had an
irrepressible penchant for fine tailoring
and conservative clothes. I would have
even taken a blouse and finely made
slacks over a date with Ricky Schroder
any day. (Maybe not.)

My pull toward that aesthetic was
only deepened by 13 years of wearing a
uniform to school: crisp white shirt, navy
blazer with a griffin patch on the pocket,
pleated gray skirt, black and white saddle
shoes. Heaven. So while the other kids
in my class raged against the machine
in their free time, experimenting with
neon, mesh poodle skirts, tube tops and
patterned leggings, I spent my weekends
dressing like a 50-year-old assistant
professor: I dabbled in houndstooth
coats, wool gabardine trousers and vests.
I may have experimented with a bolo tie
or a silk paisley shirt once in a while. But
I never strayed too far from the ‘“‘dress for
success’’ model, a credo normal tweens
did whatever they could to avoid.

As ateenager and a young adult,
as alot of kids do, I dressed to explore
different facets of my identity. But
underneath all the experimenting, the
suit called to me, quietly. When I
was 18, I spent the summer interning
for the publicity department at Barneys
New York. Riding the subway to work
in cotton twill skirt suits may have felt
really right, but it was just a temporary
fix. What was my long-term goal? How
could it ultimately result in wearing a

NICOLE FARHI SHIRT, $585, AND SKIRT, $915; NICOLEFARHI.COM. ROGER VIVIER SHOES, $1,100; (212) 861-5371. FASHION ASSISTANT: JENNY KENNEDY. HAIR BY TRACIE CANT AT
PREMIERHAIRANDMAKEUP.COM. MAKEUP BY LOTTEN HOLMQVIST AT JULIAN WATSON AGENCY USING M.A.C. MANICURE BY KIM TREACY AT NAKEDARTISTS.COM USING ESSIE.



power suit?!

Youwould think that my decision to
be an actress was inspired by the chance
to dream up the endless spectrum
of characters I could play and all the
colorful costumes they would require.
Acting is predicated on imagination.

It is the ultimate dress-up fantasy!
Think of all the rules I could break!

But sadly, it’s just not how I'm
built. I'm a little more boring. I'm a
pragmatist. I revel in consistency
and order and justice. I am ruled by
my intellect. So my acting goals
were mainly driven by the challenge of
creating a realistic, grounded character.
And I'lucked out with a very busy career.
Ido often end up as the levelheaded
professional. Maybe I was driven by
the opportunity to work with talents
like Steve Carell and David Fincher and
the Muppets. Or maybe, just maybe,
I'was pulled by the deep, unfulfilled
hankering for corporate dressing. Did
my childhood instinct and the years in
auniform create my inevitable sartorial
fate? Could it be just a coincidence
that I end up playing these well-suited
corporate types? I think not.

A sad parable of just how far this
pattern has played out: as Karen
Filippelli, the savvy yet sympathetic new
girl on Season 3 of “The Office,” Thad
adistinct men’s-wear vibe. I wore many
black and gray suits either with a crisp
cotton shirt or a blouse. One blouse
in particular was part of my regular
wardrobe: Theory, ivory silk, sailor tie to
be worn in a bow or a knot. The costume
designer added an invisible hook closure
at the décolletage to keep it modest.

I only mention this detail because a
few years later I was in a fitting for “The
Social Network,” in which I played
Marylin Delpy, the savvy yet empathetic
law associate; and, to my chagrin, there
it was: my Theory friend, recognizable
as the exact same blouse (the custom
hook closure detail made that clear).
One had to assume it had been waiting
patiently in an enormous Hollywood
costume house for my inevitable return
to corporate dressing.

Fast-forward to my costume fitting a
couple of years later for “The Muppets,
in which I played Veronica, the stressed-
out yet empathetic television executive
who gives Kermit and his friends
the chance to win their theater back.
Once again. Staring at me. Knowingly.
Theory. Ivory silk. Sailor bow. Hidden
hook. It was clear, whether or not I

bRl

liked it, we were meant to be together.
The Theory blouse now sits in my
closet. I asked if I could keep it. Not
because I ever want to wear it again
but because I couldn’t bear the
thought of meeting again, in another
anonymous dressing room, pretending
we didn’t know each other, playing that
tired game. Then, trying it on, nodding
my head to signify, “‘I think this could
work” —knowing damn well how things
would end up.

A longtime lover of buttoned-up fashion, Jones shares her favorite office-ready looks from

flattering for, women.

It’s downright undignified how many
blazers I've bought over the years. And
will continue to buy. They immediately
give shape and add authority. With
the perfect blazer, anything is possible.
Almost like magic, a strong, angular
but subtle shoulder lifts your center of
gravity, while the clean straight line of
alapel can justify the rest of your outfit.
Whether it’s printed trousers from
Miu Miu or Etro, a longer, fuller skirt

the runways: a blazer with a strong shoulder and a crisp lapel, as at Etro and Araks, adds authority
to any outfit; she might even throw one over Chloé’s full skirt. Volume goes with wild pattern at
Marc Jacobs, a “beautiful variation” on a traditional combo. The actress can’t wear boyishly oversize
clothes, but at Paul Smith she finds flattering men’s-wear-inspired pieces. And Céline’s faux-leather
blouse is a bold analogue to the ivory silk shirt that has haunted Jones’s on-screen wardrobe.

You see, even though I have no real
office to go to every day, I always err
on the side of traditional. I start with
a classic palette and sophisticated
tailoring. Looking at the fall runway
collections, there’s a lot of Theyskens’
Theory in my near future. I know a
chunky earring and chartreuse shell
might be of the moment, but they’ll
never be of my moment. I always want
to rock the oversize, men’s-wear-
inspired look; it just doesn’t work on
my body. Luckily there are beautiful
cuts at Balmain, Paul Smith and Hermes
this season that suggest men’s-wear
tailoring but are actually cut for, and

like those at Chloé, or even a brightly
colored Araks blouse, the blazer makes
it all work.

In fact, fall 2012 has so many
beautiful variations on office dressing —
from volume and color at Marc Jacobs
to fur and leather at Céline — that, even
though I know my acting future will
be filled with Eames chairs, staplers and
power suits, moving forward, perhaps
I can take a few chances. And maybe my
next savvy, stressed-out but ultimately
empathetic character can shake it
up with a ladylike dress and forfeit the
blazer? That sounds extreme ... maybe
the dress under the blazer. m
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FROM LEFT: GO RUNWAY (2); COURTESY OF ARAKS; GO RUNWAY (2); COURTESY OF CELINE.



Clockwise from left:
Marc Jacobs sweater,
QR8,735; marcjacobs
.com. Adrienne Landau
skirt, price on request;
adriennelandau.com.
Derek Lam boot,
QR3,095;
(212)966-1616.

Clockwise from above:
Emilio Pucci bag,
QR15,615;

(212) 752-4777. Alexis
Bittar earrings,
QR2,165; alexisbittar
.com. Christopher
Kane jacket, price
on request. For
similar styles, go to
net-a-porter.com.

THE CHECKLIST

VENUS IN FURS

CALL IT GROUPIE DELUXE — OPULENT TOPS AND RACY
LITTLE BOTTOMS SPIKED WITH TRAMPY
BOOTS AND GLAM-A-RAMA HANDBAGS. sane erman

......

Clockwise from
above: Maje jeans,
QR1,020; us.maje.
com. Theyskens’
Theory clutch,
QR1,785; (212)
524-6790. De Beers
earrings, QR4,915;
debeers.com. Prabal
Gurung top, QR8,555;
Tender, Detroit,
(248)258-0212.

From above: {
Tabitha Simmons |
boots, QR5,805; ]
neimanmarcus

.com. Isabel Marant

pants, QR1,220; \

(212) 219-2284. !

RUNWAY: GO RUNWAY; DE BEERS: COURTESY OF DE BEERS; ALL OTHER STILL LIFES: JENS MORTENSEN.

4

* ALL PRICES INDICATIVE. FOR AVAILABILITY & BOUTIQUE DETAILS CHECK BRAND DIRECTORY ON PAGE 90.
24 Qatar
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ST REGIS

DOHA

BESPOKE DINING
AT THE FINEST
ADDRESS IN QATAR

Savor flavors that take you on a

global culinary journey. Classical
French cuisine paired with New
York style. Centuries old, award-

winning Arabian recipes. Modern

interpretations of ancient Chinese

signatures. With ten remarkable

restaurants including Gordon

Ramsay, the master chef’s ode to
Qatar, The St. Regis Doha offers an

extraordinary selection to seduce

every palate. Come, explore.

THE ST. REGIS DOHA AL GASSAR RESORT
PO BOX 14435 WEST BAY DOHA QATAR
STREGISDOHA.COM

TEL +974.4446.0000 FAX +974.4446.0001

g

et , HOTEL DEBUTS: ABU DHABI BANGKOK
Erefetrred . BAL HARBOUR DOHA FLORENCE
ues -

S 2 MAURITIUS SANYA SHENZHEN TIANJIN

©2012 Starwood™Hotels & Resorts Worldwide, Inc. All Rights Reserved. Preferred Guest, SPG,ﬂ
St. Regis and their respective logos are the trademarks of Starwood Hotels é&uResorts Worldwide, STREGIS.COM
Inc., or its affiliates: -
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STYLEDTOAT

The Trend

Tiered Science. This fall, take
cues from old-fashioned paper
dolls by wearing multiple
hemlines eccentrically layered:
short jackets with long tunics
over trousers (Dries Van Noten),
blouses under cloak dresses
over trousers (Marni).

The Girl

The 29-year-old musician
Annie Clark (aka St. Vincent)
collaborated with David Byrne
on the album ““Love This Giant,”
out in September. The pair will
tour with a brass band this fall.

The Look

The pattern-mad layered look,

like this one from Miu Miu, is as
easy as (1) a floral caped jacket over
(2) a dotted vest over (3) a matching
miniskirt.

PHOTOGRAPH BY
RICHARD BURBRIDGE

FASHION EDITOR: SARA MOONVES

MIU MIU JACKET, VEST (WORN
UNDERNEATH) AND SKIRT,

PRICE ON REQUEST; MIUMIU.COM.
MIU MIU SHOES, QR3,460.

I‘ANDO TORRENT USING RENE FURTERER AT L'ATELIER NYC. MAKEUP BY MAKKY P AT STREETERS USING M.A.C. COSMETICS.

i
o

g IT.“.‘T'-

FASHION ASSOCIATE: RAE BOXER

al
* ALL PRICES INDICATIVE. FOR AVAILABILITY & BOUTIQUE DETAILS CHECK BRAND DIRECTORY ON PAGE 114.
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Are you

being served?
The Bergdorf
Goodman shoe
department

in 1969.

28 @ Qatar

SHOE SALON, IT'S O.K. FC
ﬁ"HEEL BY DAPHNE MERKIN

hen s a shoe not just a shoe?
Why, when it’s a love object,
afetish or an alternate dream
of'self; of course. Shoes,

like handbags, have grown
in cultural stature over the
last few decades, sending out
coded and not so coded
messages about the women who wear them: I am sexy, chic,
kooky; I can walk without falling down in four-inch heels;

I can afford to spend gobs of money on elusive brands and
esoteric leathers. Manhattan department stores have,

in the last few years, enlarged their shoe departments, in
recognition of their allure and “‘recession-proof”’ sales
potential, in many cases taking away space from what was
once the main event — the clothes themselves.

A reigning case in point is the second-floor Shoe Salon at
Bergdorf Goodman, which in September 2011, in advance of
the store’s 111th anniversary celebration this fall, opened a
renovated and expanded department. “Women will cut back
onvacations and entertaining,” says Linda Fargo, the
Bergdorf senior vice president who oversaw the expansion.
“We won’t cut back on shoes.” The sumptuous space mixes
vintage furniture and commissioned pieces, and exotic

materials like shagreen, faux parchment and macassar
ebony, with leopard-print carpeting and a domed gold-leaf
ceiling. It has five connecting rooms, with sections for
couture designers like Chanel, Lanvin and Manolo Blahnik
(about half of the Blahnik collection is exclusive to Bergdorf);
“modernist” brands like Dries Van Noten and Chloé; and
edgier ones like Azzedine Alaia and Jimmy Choo. “The
choices within the brands skew toward the feminine,” Fargo
notes decisively. “We won’t embrace ugly chic.”

On a Friday afternoon in early May I made my way to the
Shoe Salon, which I have frequented on and off over the
years, albeit less so since the heels and prices have escalated.
The place was humming with females on the hunt. In one
corner a slim young Asian woman was trying on a pair of
statement-making Giuseppe Zanotti sandals in fuchsia suede,
taking a few tottering steps forward like someone who
had just learned to walk. A salesman assured her there were
only a few pairs left, although it was hard to imagine who
else might have sprung for this particular model, equipped as
they were with six-and-a-half-inch heels. (I measured them,
just to check, with a wooden ruler provided by a passing
saleswoman.) I ventured to ask whether the sandals were
wearable and the young woman answered: ‘‘Not so much,
it’s a little like walking on stilts.”” She was still stumbling
around when I left two hours later, which helped convey the
impression that high heels rule the seas. I had been assured,
however, that a heavy analysis of heel heights goes on behind

MIKE EVANS/THE NEW YORK TIMES



TOP: ERIC LAIGNEL; BOTTOM: SIMMONS AND VIVIER COURTESY OF THE DESIGNERS, ALL OTHERS BY JENS MORTENSEN.

the scenes. “It’s about the perfect midheel,” says Eloise
Taussig, who oversees shoe buying at Bergdorf, “‘one that’s
both fashion forward and elongates the leg, and in which
the customer can walk comfortably.”

I decided to settle myself'in the couture section to watch
the action. Janet Bortz from northern New Jersey, who was
staying at a hotel for her wedding anniversary, had wandered
in with her husband. She explained that she usually shops
at Saks or Barneys but that she likes looking at the Bergdorf
selection: “It’s got personality. I thought it would be a lot
more Ferragamo-ish.” Across the way, a saleswoman advised
a Japanese customer, with her daughter translating, not to
wear her round-toe Louboutin pumps more than two hours
for the first few times or her toes would swell up.

Nearby a saleswoman named Lori Zodikoff, an energetic
former equities trader, talked aloud to herself. “Let’s see if we
can neaten this up,” she said about a display of Manolos. One
of a mostly male sales force of 35, Zodikoff, like many of the
staff, goes beyond the call of duty for her regular customers,
taking their shoes to be fixed or personally dropping them off
to save on the messenger fee. She has clients from across the
country who e-mail or text her with images of shoes that
have caught their fancy. (Bergdorf gives iPhones to all its
sales representatives.) She said that one woman’s boyfriend
advised her to buy two of each shoe, one pair for each of
her houses: ‘““What are you schlepping it back and forth for?”

I overheard a young woman with a blond ponytail say
to her two friends, “Just appreciate this for a second,” holding
up a pair of Tom Ford black satin sandals with four-inch
crystal-encrusted heels. I went over to admire the shoes for
myself and discreetly looked at the price tag: $1,180. Then
again, one might argue that those prone to sticker shock
would do well to take their business elsewhere. “Inflation,”
declared Tony Amato, one of the top-grossing salesmen in the
department, “isn’t in the Bergdorf Goodman dictionary.” A
courtly and impeccably dressed Naples-born connoisseur of
women and their footwear, Amato fondly reflected that his
customers ‘“‘don’t spend time in the kitchen — they spend
time in Bergdorf.” Some collect shoes, buying them not to
wear but to put on display. He also has local customers who
come in twice a week — ““like going to the grocery store” —
and that there has never been a day that he hasn’t sold a shoe.
(The most he has sold in one day is 60 pairs.)

Ireturned to the salon for a second visit in early July to
find its famous summer sale in full swing. The sale had been

going on since 9 a.m. on May 30; the store normally opens
at 10 but sends out a midnight e-mail alerting customers to
the earlier opening, for which a line forms around the block.
Some of the 40 racks of sale shoes in sizes 5 to 12 had been
whittled down to make room for prefall arrivals, but there was
still enough on offer —including a yellow and red patent-
leather Prada sandal with a back like a winged chariot that
originally went for $1,300 — to entice the bargain-savvy.

In the couture area, where the shoes are full-priced, Shira
Westreich was shopping for mother-of-the-bride shoes
for herself as well as bridal shoes for her two daughters and
a daughter-in-law. It had been a six-month search for the
bride’s shoes, and although Westreich objected to the prices
— “they’re forcing you to buy $1,000 shoes, you don’t have a
choice, we're doing it and we’re insane’” — she also explained
that Bergdorf has the widest selection. “‘I'm goal-oriented.
Iknow I'll find it here.” She ended up choosing an ivory satin-
and-lace Valentino pump with what she described as a
“moderate platform” (with a four-inch heel) for the daughter
who’s getting married. To my eye, the shoe looked hazardous,
especially for such a high-stakes occasion, but I could see that
it was a thing of beauty to behold, an aspirational prop worthy
of the theater of fashion. Which is the point, after all, isn’t it? m

The slipper room
The Fifth Avenue
store recently
renovated its
second floor Shoe
Salon, creating
multiple spaces
for footwear.

THE DAILY SHOE GO TO TMAGAZINE.COM FOR VIDEO CLIPS ON HOW
TO WEAR THE BEST FROM BERGDORF GOODMAN’S STORIED SALON.
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PANTSUITS ARE BACK IN POWER. BY SUZY MENKES

Leg work The
pants revival
brings with it
shorts, tuxedos
and trousers
worn under coats
and dresses.

30 @ Qatar

think I probably gasped
when I saw pantsuits —real
jacket-and-trouser looks —
follow one after the other
down the fall runway of the
usually girly Miu Miu line.
“Why pantsuits?”’ T asked
Miuccia Prada after she
had taken a bow wearing not
her signature A-line skirt
but a this-must-be-vintage-1980s black
cloqué jacket and trousers.

“Ilove it after all these years of
wearing skirts,” claimed the designer
who got us out of the feminist
uniform of pants in the early 1990s.
Hemlines became hip, and I still
remember the crescendo of skirts that
Isaw in a “Waist Down” exhibition
in Prada’s Tokyo store in 2004. Now
Prada is leading a pants revival,
with the modernity coming through
in the textiles, like jacquard fabrics

and typical Prada patterns — part
paisley, part 1970s curtains.

At the start of the fall fashion shows
in New York in February, I headlined
an article I wrote for the International
Herald Tribune with the question:
“Where Have All the Trousers Gone?”’
I'waslamenting the loss of that rangy
American sportswear basic —zapped
by skinny jeans and leggings.

Being of the 1980s generation, like
Prada herself, I may have been inwardly
longing for those easy-to-pack travel
moments when a couple of pantsuits
from Yves Saint Laurent, Yohji
Yamamoto and Giorgio Armani could
take you everywhere. Simple tops, a
blouse with a pussycat bow and that was
it. Think like a man! No check-in bags,
just a carry-on with flats and medium
heels and a spare suit in a folding cover.

Who spoiled all that? John Galliano,
maybe, with those gorgeous, wispy
chiffon dresses worn with visible

underpants (but only on the runway).
Suddenly the cardigan was the new
jacket. The glass ceiling was smashed,
and it actually seemed more powerful
for a woman to tiptoe through the debris
in kitten heels with a chiffon dress or
full skirt and that little cardi.

Then Phoebe Philo, at Céline, made
her 21st-century pitch for pants. Her
full-on endorsement for trousers has
made many 30-something women
rethink “‘power”’ dressing. And it has
opened up the possibility of wearing
pants in different ways. By the end of
the recent fall collections, Chanel,
Louis Vuitton and Prada had all

“ endorsed a new look: trousers under

dresses, under coats. In their layering,
with a perfume of Arabia, the idea
seemed fresh and intriguing.

The tuxedo also has gotten another
look, perhaps because of the return to
Yves Saint Laurent of Hedi Slimane,
who cut his design teeth on YSL men’s
wear. I looked again recently at
Helmut Newton’s 1975 iconic, sexually
perverse images of Saint Laurent’s
“Le Smoking” at an exhibition in Paris,
and I still got a frisson of the sexual
power of androgyny. And I thought
Gwyneth Paltrow looked fabulous
atan Oscar party in Los Angeles
in February wearing a plunge-front
black jumpsuit from Boy by Band of
Outsiders — the tux as antidote to the
red-carpet dress.

Yet are young woman really ready
for the matchy-matchy trouser suit worn
by politicos like Hillary Clinton, 64,
and Angela Merkel, 58? As first lady, the
more fashion-conscious Michelle
Obama, 48, has pointedly abandoned
the jacket and trousers she wore as a
lawyer in favor of dresses and cardigans.

Maybe the rise of city shorts, worn
under a jacket and with thick hose, is a
first step toward the revenge of pants
on skirts. I'loved that Guillaume Henry
at Carven put fur lapels on a camel
shorts suit, giving tailoring the freshness
of his generation. Then there are the
page-boy, over-the-knee pants, as seen
at Marc Jacobs and Karl Lagerfeld’s
Chanel resort collection.

If there really is to be a return to
tailored pants, the distinction will
be footwear. Whether flats, kitten heels
or platforms, an haute stride might
make all the difference in raising trouser
suits back to the height of fashion. m

CELINE: COURTESY OF CELINE; ALL OTHER IMAGES BY GO RUNWAY.
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Norwegian wood Clockwise from above: Ole-Martin Hansen
in front of his shop; a snack of smoked salmon on sourdough with
creme fraiche and dill, which Hansen sells at fish markets around
London; the finished product hangs in the packing room; the
sign at Hansen'’s shop in North London; salmon after being sliced
into fillets; juniper wood chips used to flavor the smoke.
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EDIBLE SELBY

LIVE STREAM

OLE-MARTIN HANSEN moved from Norway to London
10 years ago to study sound art, but he soon found a very
different calling: smoking salmon, the Norwegian way. At his
North London shop, Hansen & Lydersen, he recreated
his grandfather’s special smoking chamber in a 1950s boiler
room, where he flavors fresh salmon from Denmark’s
Faroe Islands with beechwood and juniper, and uses small
fans to blow air on the fish. ““The salmon needs to move,”’
he explains. After curing the fish with salt from Guérande,
France, Hansen sends it to some of London’s finest
restaurants and markets. Lest there be any doubt about his
dedication to the fish, Hansen adds that the chamber
is equipped with a piano, on which he plays them Edvard

Grieg’s ““In the Hall of the Mountain King.”  ABBY AGUIRRE
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Up in smoke Clockwise from top: Hansen prepares
his offerings at a London fish market;
salmon covered with salt from Guérande, France;
fans blow air on the fish in the smoking
chamber; sawdust smolders in the chamber; the
packing room, where the fillets are wrapped.

THE SELBY
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CRANBERRY KISS

THE SAUCY SHADE THAT'S ON EVERYONE'’S LIPS THIS SEASON.

PHOTOGRAPH BY RICHARD BURBRIDGE
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face

he perfect partner to fall’s rich brocades, lace, fur
and jewels, the cranberry-colored lip was all over
runways, including Nina Ricci, Gucci, Viktor & Rolf
and Rochas. Surprisingly versatile, the hue works
with most skin tones and hair colors. “A lot of women
are intimidated by red, but deep berry is a shade
anyone can pull off,” says Francelle Daly, who created
the lip look on the previous page using Rouge
d’Armani No. 402. “‘Young celebrities like Jessica Biel and Jessica Alba are
wearing it,” she adds. “A deep lip provides punch with miminal other
makeup.” Lucia Pieroni, whose mulberry mouth at Rochas was inspired
by Paris at night, and more specifically the sexy, suit-wearing models

in vintage Helmut Newton photographs, used a couple of old-fashioned
tricks to get a perfectly opaque pout. After lining models’ lips with a pinky
nude liner (Clé de Peau No. 101) and applying a swipe of Clé de Peau’s
new R10 lipstick, she placed one layer of a Kleenex over the lips and dusted
on a microlayer of loose powder with a soft brush. ‘‘Some of the powder
permeates the tissue, which gives the lipstick a slightly matte quality,”

she explains. After repeating the blotting process again, she lightly traced
the outline of the mouth with a Q-tip “‘to take the edge off, so it’s not
sohard.” Another layer of lipstick (for intensity), and a tiny dab of Boiron
Homeoplasmine (a French wonder salve beloved by makeup artists)

on the middle of the lower lip, and voila, a look that Pieroni describes as
“sexy, sultry, decadent and a little bit dangerous.” SANDRA BALLENTINE

ROCHAS

NINA RICCI

Above: for Rochas, the makeup
artist Lucia Pieroni channeled Paris
at night. Below and right: deep
berry pouts at Nina Ricci and Gucci.

Glow With the Flow

THE OFF-LABEL USES OF AN
ANGINA REMEDY HAVE NEW YORKERS

36 @ Qatar

PRETTY PUMPED UP.

Can you really do your
cardio lying down?

FIRST THERE WAS THE raw food
movement. Then came macrobiotics,
followed by the all-mighty juice cleanse.
The latest detox craze isn’t something
you can ingest, but it has plenty of
people drinking the proverbial Kool-
Aid. A cardiovascular procedure called
External Counter Pulsation therapy,
cleared by the F.D.A. in 1987 for the
treatment of angina, claims to stimulate
and clear collaterals (small blood vessels)
to bypass narrow or clogged arteries.
During the procedure, a patient’s legs
are strapped to an adjustable bed using
pressurized cuffs hooked up to a heart
monitor. The cuffs inflate and deflate
in sync with the heartbeat, pumping
blood upward, so it can oxygenate more
rapidly and distribute with greater ease.
Now rebranded as Pure Flow Pulsation
at New York’s PureFlow, E.C.P. is
being offered, under the guidance of
the cardiologist Dr. Samir Shah, as a
multipurpose remedy for everything
from fatigue to weight gain. (Andrew
Barile, PureFlow’s co-founder, says
that a 45-minute session is the aerobic
equivalent of a seven-and-a-half-mile
walk.) Some New Yorkers are swearing
by it. “At first Iwasn’t convinced, but by

the third session I noticed that, for the
first time in 20 years, I was able to enjoy
afull night’s sleep without interruption,”
says Celeste Fierro, a restaurant and
nightclub consultant. Her tolerance for
alcohol is lower, too. “‘Tused to be able
to drink a bottle of wine at dinner, and
now I can only take a glass.” And for the
Tom Ford stylist Sabrina Baldieri, the
results are outwardly apparent, too. I
have more control over my weight,”

she says. “It also gives me immediate
relief from jet lag and an overall glow.”
Not everyone is convinced. Dr. Jeffrey
Moses, a cardiologist at New York-
Presbyterian Hospital, points out a lack
of studies confirming measurable
results: “The benefits of consumer use
of E.C.P. are highly questionable. It
brings to mind the oxygen-bar fad of
yesteryear. It’s incredible what people
will pay for without proof.”” For some,
an improved sense of well-being is
proof'enough. According to Annbeth
Eschbach, the C.E.O. of Exhale Spa,

“It makes me feel extremely grounded
and energized at the same time. I love
it.”” QR4,550 for 10 sessions or QR730
each, at PureFlow, 237 West 15th Street;
(212) 683-7869. LILY NIMA

FROM TOP: IMAXTREE.COM (3); TREVOR TONDRO.
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Louise uses an advanced (and expensive)

machine in her clinic called CACI Ultra. “It’s the strongest microcurrent
machine on the market,” she says. “Clients get an instant lift, and visible
reduction in fine lines.” For at-home wrinkle relief, she recommends the
LightStim for Wrinkles light (QR905; lightstim.com). “To help clear the
air and balance chakras,” she uses dingsha (meditation cymbals) and a
Tibetan singing bowl during treatments. Another take-home tool: the
Be Tru Beauty Tool acupressure pen (QR435; hamptonsacupuncture.
com) “lifts sagging jowls and softens fine lines.”

Louise treats clients from the inside out. For nutrient-
starved skin, she suggests supplements from Advanced Nutrition
Programme, including Skin Vitality 2 (about QR175; feelunique.com).
Her favorite wellness guru? Daniela Turley (urbanhealingnyc.com),
who makes bespoke herbal capsules, tinctures and teas, including the
flower-filled “sleep tea”” shown here. Another hot tea tip: Horsetail Tea
from Marco Pharma International for puffy eyes and jowls (QR45;
pureformulas.com). To combat sluggish digestion, she suggests a daily
scoop of Bodyism Ultimate Clean Probiotic Fibre (QR50; bodyism.
com).

PORTRAIT BY ANNA WOLF

EXPERT

GLOW BIZ

SHE ISN'T CALLED THE “COSMIC FACIALIST”
FORNOTHING. THE LONDON-BORN,

NEW YORK-BASED GEORGIA LOUISE USES

A COMBINATION OF CUTTING-EDGE
MACHINES, MEDITATION, MASSAGE AND
HOLISTIC NUTRITIONAL ADVICE TO

TEND TO THE SKIN — AND SPIRITS — OF
A-LISTERS LIKE EMMA STONE, CAMERON
DIAZ AND LINDA EVANGELISTA. GO TO
GEORGIALOUISE.CO.UK.

SANDRA BALLENTINE

According to Louise, the Organic Pharmacy’s Carrot
Butter Cleanser softens skin while melting away grime and makeup
(QR235; theorganicpharmacy.com). Her facials incorporate high-tech
products like Medik8's Growth Factor. It contains synthetically
produced Epidermal Growth Factor, which purportedly stimulates
skin-cell growth (QR675; hamptonsacupuncture.com). Four pumps of
Sprayology’s B12 and Folic Acid spray under the tongue is an “easy and
yummy way to get your vitamins” (QR95; sprayology.com). Her own
Georgia Louise Hydrating Rose Water and Sleeping Beauty Oil (QR195
and QR275; hamptonsacupuncture.com) are handmade with organic
ingredients.

The facialist started her career at Champney’s
(champneys.com), “the original English luxury spa. It's beautiful.” Given
her druthers, however, Louise would weekend at Chewton Glen (far
left; chewtonglen.com), a sprawling country-house spa in Hampshire,
England. “They’ve teamed up with Denise Leicester, the founder of

lla Spa, on a new Emotional Detox Retreat. | can’t wait to try it.”” A fashion
lover, Louise leans toward British designers like Mimi Paskaleva (for hats)
and Maria Grachvogel (mariagrachvogel.com), whose London shop

is filled with “chic, feminine dresses that flatter my curves.”

TOOLS OF HER TRADE: JENS MORTENSEN (4); OUTER BEAUTY: JENS MORTENSEN (1); INNER BEAUTY: JENS MORTENSEN (2), LUCAS ZAREBINSKI (1); MARIA GRACHVOGEL: PAUL RAESIDE.
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THIS OLD THING? FIFTY-FIVE THOUSAND

PIECES OF FASHION HISTORY UNDER ONE ROOF IN PARIS — NOW
THAT'S AKILLER CLOSET. BY LYNN YAEGER

alk about the mother of the bride from hell:
In 1904, Marie Anatole Louise Elisabeth,
Countess Greffulhe, wore a Worth gown to
the wedding of her daughter that captivated
le tout Paris with its showy audacity, the sheer
nerve of its golden verve. Besides outshining
her hapless progeny, the countess, who would

Preservation hall
The Galliera
archive includes
such pieces as a
silk brocade

1957 dress by probably be totally forgotten but for the fact
Balenciaga (top) that she is one of the inspirations for Proust’s Duchesse de
and a tortoiseshell . . N .
comb by an Guermantes in “‘Remembrance of Things Past,” lives on in
anonymous another respect —the dress that had tongues wagging

maker, circa 1830.
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resides more than a hundred years later in a cabinetin a
building on a street in Paris so undistinguished, so ordinary,
that you would never in a million years suspect that behind
its doors rest 23,000 garments, wrapped individually in
23,000 swaths of muslin.

On a bright afternoon during Fashion Week, I push through
that plebeian portal in the 11th Arrondissement to visit
Olivier Saillard, the director of Galliera, the Paris Museum of
Fashion. The museum itselfis clear across town (it backs onto
that hipster heaven the Palais de Tokyo, in the 16th) and is
currently closed for renovation, scheduled to open in the fall
0f 2013. But the archives, under the stewardship of Saillard,
are located here. The curator is boyish and full of good
humor, as you might expect from a guy who this September
is unveiling a site-specific piece called ‘“The Impossible
Wardrobe,” in which Tilda Swinton will parade around the
Palais de Tokyo with incredibly valuable vintage fashion laid
across her outstretched arms. Saillard is no stranger to this
sort of thing, having juxtaposed Balenciaga and Comme des
Gargons on the docks of the Seine and shown Madame Grés’s

19

A CRYSTAL FESTOONED DRESS
LOOKS LIRE I'T'S HAD A FEW
WILD NIGHTS OUT.'SHE’S

A BAD GIRL! SAILLARD SAYS.

o4

sculptural creations next to plaster statues in an exhibition
at the Musée Bourdelle last summer. He is, in fact, rapidly
becoming known as the modern master of contemporary
costume museum performance-presentation, a curator
who thinks outside the box, or in this case, the dimly lit
institutional vitrine.

Saillard greets me in a room that looks like a typical
restoration workshop — half-dead frocks lying on pristine
tables waiting to be resuscitated; conservators speaking in - et
hushed tones, as if the clothes could hear their diagnoses.

He points to a fairly new acquisition, an incredible black
dress festooned with crystals, and remarks that it looks like
it’s had more than a few wild nights out: ““‘She’s a bad girl!”’
he says with a laugh. Down the hall is a clinic for wilting
artificial flowers; a few feet from these broken blossoms,
Saillard casually shows off a pair of faintly sinister black
Schiaparelli gloves, circa 1936, with golden metal fingernails.
Still, I am unprepared for what lies ahead.

We walk down a long corridor and enter a vast chamber,
kept year-round at a coolish 64 degrees — apparently the
optimal temperature for old clothes. It has row upon row of
metal cabinets and exudes the vaguely creepy quality of
amodern mausoleum. “How lucky I am!”’ Saillard says with
a smile as we don hospital slippers (so we don’t kick up any e

dust in this speckless chamber?) and those little white gloves . . .
favored by murderers. and proceed down the aisles between Costume gala Clockwise from top: a_lambsk_ln belt next to suede gloves W|th

y ’ p ; gold metal talons, both made by Schiaparelli around 1936; a 2005 Swarovski
the endless steel-gray behemoths. The holdings have heart-  crystal-studded wool coat by Yohji Yamamoto with a 1966 Pierre Cardin ““Cible”
stopping ID cards placed laconically at the end of eachrow—  dress of wool and silk crepe; goatskin gloves, circa 1890, by an unknown maker.

JASON SCHMIDT
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talk

Doucet and Dior, Balenciaga (Cristobal and Nicolas); Lanvin
(Jeanne but no Alber as yet); names both predictable (the
inimitable Yves Saint Laurent) and
delightfully arcane (the once storied,
now vanished Callot Soeurs).

ome visitors might be drawn to late-
model Margiela or cubist Cardin,
but for me, a tag that reads Delaunay
— promising rare examples of the
knitwear the avant-garde designer/
artist Sonia Delaunay created in
the early years of the 20th century
— sends a thrill up my leg like the

- . one that MSNBC’s Chris Matthews
‘Tni'sl,lstl::%‘r:glgam experiences when he hears Barack Obama’s oratory. Saillard
protect a vine of ~ opensadrawer and out comes a 1920s knitted Delaunay
canvas flowers, swimsuit, its multicolored stripes still preternaturally perky.
circa 1910. Catching the transported look on my shiny face, he directs my

|
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attention to the P’s, where a Poiret cloak of some fantastical
flufty white substance is ensconced. It turns out that this is
swan’s down, making the coat, it could be argued, a physical
representation of swan’s way. A tiny ball in the F’s unravels
to produce a pleated Fortuny gown, held together on the
sides with tiny glass spheres and meant to be stored rolled up
to preserve its pleats. (I once knew a woman who collected
these and wore them on occasion, though the fact that you
are warned against sitting down and crushing the fibers can
really take the fun out of an evening.)

If this precious cargo appears to be in astonishingly tiptop
shape, it doesn’t always arrive that way. Seven conservators
and two restorers are employed by the museum, kept busy
doing everything from fixing moth holes and sewing up
minor tears — easy! — to executing more challenging tasks.
But alas, sometimes even the most talented hands are
confronted by a frock or sock suffering from a fatal malady.
As aliteral example of the Communist Manifesto’s maxim
that all things solid melt into air, Saillard explains that from
the middle of the 19th century through the 1930s, cloth
manufacturers sold silk at a price corresponding to the weight
of the piece of fabric. Because some of these people were less
than 100 percent ethical (have you ever heard of such a thing
in business?) they mixed in metallic salts while they were
dyeing the silk. When a century or so later this hybrid fabric
begins to rot, all a hapless curator can do is watch in horror as
the thing falls apart in front of his eyes.

But enough of'this sad talk! Even with 23,000 garments
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A FANTASTICAL POIRET CLOAK
MADE OF SWAN'S DOWN IS A
PHYSICAL REPRESENTATION
OF SWAN'S WAY.
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and another 32,000 accessories, there are plenty of things
out there that aren’t disintegrating, and that Saillard would
love to add to the collection: a bundle of Charles James would
be nice, he allows, and maybe a McCardell popover or a
particularly loopy example of Junya Watanabe.

Over a perfectly preserved Patou dress, I ask him what
other visitors, hard-minded types unlikely to swoon over a
swan cape, are interested in looking at. (The archive
is not open to the public, but designers and others with a
professional interest can request an appointment.) He says
he can’t divulge this information, but after some prodding
he acknowledges that there’s been quite an interest in vintage
Versace lately.

And itisn’t surprising, really, that for people born in the
1980s an acid green Gianni Versace tailleur would hold
the same fascination as a balled-up Fortuny does for me. But
once across the threshold, might not even this callow cohort,
despite the cynicism of their tender years, be seduced by
an 80-year-old bathing costume sleeping under a swath of
muslin in central Paris, dreaming of the sea? m

JASON SCHMIDT
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BIG IN BARU

THE AZERBAIJANI CAPITAL
IS USING FASHION TO
ANNOUNCE ITS ARRIVAL.
BUT IS ANYONE BUYING IT?
BY JOSHUA LEVINE

he slim corridor that some
Azeris call the Belt of Happiness
starts at Baku’s Heydar Aliyev
International airport. The
new road into town is as black
and shiny as the vast pools of
oil that paid for it, as well as for
everything else in Azerbaijan.
And what oil doesn’t pay to fix,
it pays to hide. Sand-colored
concrete walls line the highway, but through their latticed
arabesques you can just make
out the woeful shacks behind them.

The Belt of Happiness widens out as it winds near the
Caspian into Baku. Big luxury hotels and massive apartment
high-rises, many still under construction, crowd the
coastline. White 4x4’s career erratically along the broad
avenue. Police cars are everywhere, but their idea
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From top:
President Ilham
Aliyev, far right,
with his wife,
Mehriban, who
sets the national
dress code; Baku's
emblematic Flame
Towers lit up;

the Dior boutique,
one of many
luxury-brand
stores to open

in the oil-rich
capital.
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of traffic control is to yammer belligerently through their
loudspeakers. This has virtually no effect.

You'd be crazy to try to cross the street, and few do. A
series of marble-lined subterranean walkways is the only
prudent way to get across. On one side of the passageways
sits a leafy esplanade that runs along Baku Bay, its kebab
cafes and children’s parks scattered among imported palm
and olive trees. Out where the esplanade ends, an immense
23,000-square-foot Azerbaijan flag flops from a 531-foot-high
flagpole; it was meant to set the world flagpole record, and
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it did until Tajikistan topped it
by about 10 feet last year. (The
affront is said to have caused
the Azerbaijan president, Ilham
Aliyev, to boycott a scheduled
conference in Tajikistan.)

On the other side of Neftchilar
Avenue — it means Oil Workers’
Avenue in Azeri —lies the heart
of the happiness belt. Designer
boutiques stud the grand Beaux-
Arts buildings, a reminder that
Baku also had the world’s first
oil boom, over a century ago.
High fashion is in full flower, at

least behind the glass vitrines. Tiffany, Gucci, Dior, Bottega
Veneta, Burberry, Etro, YSL — the global gang’s all here.

It seemed funny to stumble across this amalgam of the
Avenue Montaigne, Sloane Street and Fifth Avenue in a place
where the traditional fashion statement is a huge shaggy
sheepskin hat. But Baku is the fashion frontier: Azeris have
seen fashion speeding across the sky, and whatever it is, they
want it. Yet globalization doesn’t just standardize desire from
place to place; it also makes it vaguer and more diffuse. And

Shop girls The
Azeri elite attend
the opening of
the Emporium
boutique in 2011.

so Neftchilar Avenue can look as if the country just got an
airlift of good taste, even if no one asks what those two words
—“good’” and “‘taste” — mean. Indeed, fashion attitudes
here are still as narrow as the happiness belt. As my wife and
Istrolled down the esplanade, we noticed groups of young

Azeris —usually all girls or all boys — tittering at us. Someone
finally explained it: men in shorts are homosexuals, and
women smoking cigarettes in public are prostitutes.

A store called Emporium, right next to the new Bentley
dealership, sells some 250 brands, along with art books,
fashion magazines and whatever music is popular in
the hippest European dance clubs. It’s a handsome store on
three levels: clean, bright and agreeable to browse. You
could easily imagine yourself in Paris’s snazzy Colette shop
— an impression underscored by the complete absence
of anything remotely native to Azeri culture.

“We have no local fashion designers and we have no
local fashion customs,” says Aziz Balayev, the business
development manager for Sinteks, the Azeri company
that owns Emporium. ‘“We even have to hire international
agencies to do our display windows. We just don’t have
anyone here at the taste level we need.”

WHAT THE AZERIS DO HAVE IS what they’ve always had
since the time of Zoroaster. Parts of the country almost float
on oil, and you can smell it in the air around the bay. At the
turn of the 20th century, Baku was pumping half the world’s
oil and foreign investors were piling in, Sweden’s Nobel
brothers the most notable.

Baku had a cosmopolitan flair even then. The national
history museum occupies what was once the majestic mansion
of Zeynalabdin Taghiyev, the son of a shoemaker who bought
land near Baku, struck oil in 1878 and woke up the next
morning one of the richest men in the world.

Taghiyev’s opulent but sober apartments, preserved in
awing of the museum, belonged to a man with a strong sense
of place — they were decorated by foreign artisans, but also
contained Islamic arches and slender columns. “They used
to call this Old Baku, but now everything around here is
new,” said a museum guide named Nermin, looking out the
front door of Taghiyev’s mansion. “‘We don’t like it. It could
be any place.”

New Baku was born yesterday. The Soviets pretty much
killed the oil industry when they took over Azerbaijan in
1920, but now, the three wavy Flame Towers flicker every
night with the light 0of 10,000 L.E.D.’s, an emblem of the
city and an electronic beacon to the world: Baku is back and
pumping again. In 2005, the first oil from its 7-billion-barrel
reserves started flowing through the $4 billion Baku-Thbilisi-
Ceyhan pipeline to the West. Azerbaijan’s G.D.P. exploded
from $7 billion in 2000 to over $63 billion last year.

Some of that windfall has trickled down to what could be
called the haplessness belt, but not enough to make much of
a difference. Many Azeris remain terribly poor. “‘Iwould love
to shop in Gucci, but then Iwouldn’t eat for several months,”’
awaiter at a fancy kebab restaurant told me wistfully.

The big money stays at the narrow top. It supports
a system of crony capitalism and payoffs to keep rival clans
happy. Graft and corruption are the norm. Azerbaijan ranks
143 out 0f 182 countries on Transparency International’s
perceived corruption index, with a score of 2.4 out of 10.

Much of the nation’s income is off the books, some of it

skimmed from unreported imports —like shoes and handbags.

Between 2003 and 2009, for instance, Italy recorded
exports to Azerbaijan of roughly $1.6 billion; during the same
period, Azerbaijan recorded imports from Italy of $857

@ Qatar 49

AMANDA RIVKIN/VII MENTOR PROGRAM



50 @ Qatar

million. Gubad Ibadoglu, a Baku economist who has
researched the phenomenon, figures that Azerbaijan’s shadow
economy is about two-thirds as big as its official economy.
The man in charge of passing out the chips here is lham
Aliyev, who succeeded his father Heydar as president in
2003. Ilham and his well-groomed wife and daughters
stage-manage a system that Murad Gassanly, a member of
Azerbaijan’s small, beleaguered opposition, calls “‘consumer
authoritarianism.” Gassanly says he and his friends used
to play a game called I Bet It’s lham: you flip TV channels at
random and wager whether Aliyev’s photo will be on-screen.
Aliyev’s wife, Mehriban, a Caucasian Sophia Loren, uses
her own considerable airtime to set the nation’s dress code.
“Lots of women want to look like Mehriban, wear their hair
like her, see what she’s buying and buy things that look like
them at the cheap Sadarak mall outside town,” says Khadija
Ismailova, perhaps Azerbaijan’s most outspoken journalist.
Aliyev’s daughter Leyla functions as a roving ambassador
for Baku cool, and if such a thing does not actually exist, it is
not for want of Leyla’s tireless stumping. She is the nominal
editor for Baku International, a glossy art and fashion
quarterly produced under contract by Condé Nast, and
she sponsors traveling exhibits for Azerbaijani artists. She
sculptured a large painted heart on display in downtown Baku
and painted a straightforward rendering of zebras that hangs
in the state-owned modern art museum. Some people say
she also owns a good many of Neftchilar’s boutiques; others
believe they really belong to her Russian pop star husband.
Aliyev’s dream is to give Baku the surface sheen of a world
capital without passing through any of the stages normally
required to be one. “Azerbaijan
wants to catch up very quickly by

‘ ‘ having the accouterments that

WHATEVER PURPOSES
THE STORES IN BAKU
SERVE, SHOPPING
DOES NOT APPEARTO
BE AMONG THEM.

’ ’ York, the more quickly they can

you find in Paris or New York,”’
says Michael Ross, a U.C.L.A.
political science professor who
recently wrote “The Oil Curse:
How Petroleum Wealth Shapes
the Development of Nations.”
“They are still worse off than
Serbia or Belarus, but the more
quickly they can resemble New

feel like they’re for real.”
Suddenly the designer

boutiques along Neftchilar Avenue start to make more sense.
They aren’t really meant to be viable business concerns.
They’re more like the charms in Baku’s charm bracelet —
fashion accessories in their own right. Baku wants designer
boutiques the same way a woman might want the handbag
for sale inside.

Baku isn’t the only place this is happening. Fashion
retailing used to follow local demographics. An educated
elite was good, but a booming middle class, like, say, in
China or India, was even better. Now natural resources alone
are enough. Around the Caspian corner from Azerbaijan
lies Kazakhstan, an immense chunk of Central Asia with
17 million people and a great deal of oil. Gucci will soon be
opening a store in Almaty, Kazakhstan’s capital. “You don’t
have to motivate them to shop,” a Gucci executive wrote to
me. “They’re just excited to spend on iconic luxury brands.”

Whatever purposes the stores in Baku serve, shopping
does not appear to be among them. Kickbacks and monopoly
licenses tend to make import prices here much higher than
they are elsewhere. Even the relatively few Azeris who
can afford them often use Baku’s boutiques just for window
shopping. They prefer to buy cheaper in Dubai or Milan.

“Imonitored customers going in and out of these stores,
and I never saw more than one or two a day,”’ says Khadija
Ismailova. “They’re not really concerned by how many
clients they have. It’s all good for the facade of the country.”

Lately, that facade is showing cracks. Thanks in part to
stricter visa laws for visitors, hotel occupancy has fallen from
around 70 percent in 2005 to around 45 percent in 2010 as
Baku keeps adding beds that no one is sleeping in. “It’s a
statement and a nice way for the ministers to demonstrate
their wealth,” says Marina Usenko, executive vice president
of Jones, Lang, Lasalle Hotels, a consulting firm. “But while
it may feel good to invite your friends to the Four Seasons,
it makes no economic sense whatsoever. We tried to warn
them, but who can youwarn in Baku?”’

The swanky new apartment complexes springing up
everywhere are often untouched on the far side of the front
door. Many are empty shells. I met a woman named Tamrika
who told me that her ramshackle apartment in Baku had
recently acquired a new facade. It was built several feet out
from the building’s front wall. In the morning, she opens
her window, leans out, and opens her other window.

Much of this Potemkin-village construction was thrown
together in the months before the Eurovision Song Contest,
which Azerbaijan hosted last May. This was meant to be
Baku’s big moment on the world media stage, and Aliyev
worked overtime to banish any unsightly reminders of reality.
Human-rights groups reported multiple forced evictions as
old residences were simply bulldozed out of existence.

Asithappens, Eurovision turned out to be something
of a public-relations disaster. Western news media persisted
in peeking where they weren’t supposed to, despite the
authorities’ Oz-like injunctions to pay no attention to
the country behind the curtain. Loreen, who won the contest
for Sweden, went so far as to meet with opposition activists.
My friend Margarita Antidze, a local Reuters correspondent,
asked Loreen about it at the post-contest press conference.
Antidze was accused of being an Armenian spy with a phony
Georgian surname. The next day, allegations that her son
was illegitimate were posted on the Internet.

On the other hand, all this stage trickery appears to
work best on the very people who know better —the Azeris
themselves. Melanie Krebs is doing her postdoctoral
research on cosmopolitan attitudes in Azerbaijan for Berlin’s
Humboldt University. ‘When I first came two years ago,
Ifound alot of people complaining about how rapidly the
city was changing,” she says. ‘‘Now the same people are
saying, ‘Our city has become so beautiful! Our city is on top
of the world, even if we don’t know how to survive.””’

Ivisited the empty Dior children’s store on Neftchilar
Avenue and asked the manager how things were going. Not so
good, he allowed. “Our people don’t have a lot of money.” A
child’s dress cost 895 manat — about $1,140. The director of
akindergarten makes around 300 manat a month. “‘But look
here,” he said, beaming. He was pointing at Baku on the list of
cities with Baby Dior outlets. “Right next to Barcelona.” m
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THE ACTOR ANDREW MCCARTHY BRAVED MORE THAN
JUST THE SNOWS OF KILIMANJARO.

Soon we are supposed to be married. But there is a lingering
doubt, easy to deflect and blame on circumstances, or a
partner, or on work. It is a doubt that looks for blame anywhere
but where it belongs. This quiet nagging is telling me I lack the
internal strength required to make this marriage work.
Perhaps it’s the failure of my first marriage that still hangs
over me. Perhaps this doubt in my own strength stems from
having too close a relationship with my mother when I was
very young, or because I was late to enter puberty, or maybe
the sensitivity I traded on as an actor in Hollywood somehow
stunted me, or not knowing how to change the oilin a car

y packis by the door; Ileave in the
morning. I am standing with my
fiancée, D, in the kitchen. The sight
of my waiting backpack has triggered
her anxiety. She’s a different person
than she was just a few minutes ago.
“You’re always coming and going,
leaving and coming, you have no

. » .
time to love me,” she blurts out. We have just returned from Mounting pressure Saddled with a weak knee and an uneasy

along, romantic dinner, after having spent the afternoon
together. And now the tears come.

conscience, McCarthy struggles up Africa’s highest peak, which
lies almost 20,000 feet above sea level.
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engine —whatever the reason, it’s here, and it lingers, and

Ineed to get over it.

While climbing a mountain may not solve all my issues,
there is no denying that it takes a certain strength, both
physical and mental, to get to the top. And Ineed to prove
myself, I need an achievement I can point to, something
that reflects my abilities and willingness to persevere. I need
something I can hold on to as I move forward toward the
big day. Mount Kilimanjaro, at 19,341 feet, is no Everest.
But it’s still the highest mountain in Africa.
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OVER THE YEARS,
WHENEVER T HEARD
RILIMANJARO
MENTIONED, | KNEW
THAT ONE DAY |
WOULD GO. THIS
ISADATEI'VE HAD
WITH MYSELF SINCE
| WAS 10.
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D and I go back and forth, and
eventually I promise not to fall off the
mountain and die. Like she always
does, D responds instantly when I am
able to pinpoint the fear that has been
motivating her reactions, and her mood
softens a bit.

“Look, luv, you shouldn’t even be
going, not with your knee. You've
been hobbling around for six months.
What are you going to do if it gives
out halfway up? How are you going to
dance at our wedding? Because you are
dancing at our wedding.”

“It’s Kilimanjaro, not K2. 'll be
fine.” But I have noidea if 'l be fine.
The thought of not making it to the
top occupies a prominent place in my

mind with every hobbling step I take. I tore my knee up

over the winter while skiing — or rather, falling. I should have
gone to an orthopedist right away, had the surgery and been
done. Ididn’t. Instead I went to an osteopath. He made great
progress over several months but admitted finally, “There’s
no doubt you tore the meniscus. It’s just a matter of how little
healing can you live with.”

“And it’s very interesting,”” he went on, ‘‘that you hurt your
left knee as you were about to get married. Some associate the
knees with ego and commitment and relationships.”

“What are you trying to say — that I don’t have the flexibility
and strength for the relationship?”

“I'mjust pointing out the correlation,” he said. “It’s for
you to decide what it means.”

- ‘““HEADACHES ARE NORMAL. Vomiting is common. And
e pulmonary edema can happen very quickly. The fluid can
build up in your lungs and in 20 minutes, if you don’t descend,
you could be dead.” The man telling me and four others
this under an African tulip tree outside a hotel in Arusha,

Adapted from
“The Longest Way
Home: One Man’s
Quest for the
Courage to Settle
Down,” to be
published in
September by
Free Press.

52 @ Qatar

Tanzania, is the one responsible for getting us to the top of
Kilimanjaro, and back down. His name is Zadock Mosha. He’s
33, he grew up in the shadow of the ““white mountain,” and

he has reached its summit 161 times. He regards us with slight
contempt as he pulls out a pulse oximeter, which measures
pulse and oxygen saturation levels in the blood.

““You want your blood oxygen level over 90 and your
pulse below it,” Zadock tells us, and then he tosses me the
small black contraption that clips onto the end of a finger.
“Let’s just get a baseline on everyone.”

My blood oxygen level is 95, and my pulse is 64. I announce
my numbers to Zadock with detached casualness and pass
the meter to the youngest member of our group, a soft-

bodied, chatty college student named Tim, who is here at the
largess of a wealthy uncle. Then Roberto and Bob, a father-
and-son team from Puerto Rico, each clip the pulse oximeter
on for a minute. Finally, Hank, a mortgage broker and
Ironman triathlete, knocks out a 99 and flips the oximeter
back to our leader.

Zadock shows us our route up the mountain on a tourist
map, but the red line on the paper means nothing to me. I first
became aware of Kilimanjaro when I was a child. My oldest
brother brought home a book from school, Hemingway’s story
collection ““The Snows of Kilimanjaro.” On the cover was a
painting of the famous, ice-capped conical mountain.

“Where’s that?”’ I asked my brother.

“Africa,” he told me.

“I'm going to go there,”’ I declared. I don’t know why I
said it, and I don’t remember what my brother said in reply,
but the idea stuck. Over the years, whenever I heard

Kilimanjaro mentioned, I knew that one day I
would go — this is a date I've had with myself
since I'was 10.

knew I wasn’t going to have a solitary man-
versus-mountain experience, but I'm in no
way prepared for the scene the next day at the
trailhead. Fifty porters are packing our gear
and tents and scrambling to assemble our
provisions, to support five hikers. We have a
not insubstantial village, mobilizing toward
19,000 feet.

“We’re going poli-poli — slowly-slowly,” Zadock says.
““Stay in my tracks.” We set out and Bob falls
in tight behind Zadock, Tim is next, then Roberto, Hank
and I bring up the rear. The pace is excruciatingly slow, a
quarter my usual walking speed, and I find it impossible to
find a rhythm. On the trail, porters wearing flip-flops and
torn shorts, each lugging 40 pounds of gear on their backs or
heads, hurry past us in our hiking boots and polypro tops,
carrying only small day packs.

We're climbing through a forest of dense and gnarled trees
covered in thick strands of hanging moss. At just below
10,000 feet we crest arise, break out of the forest and drop
into one of the three calderas that comprise Kilimanjaro,
entering into what is called the heather zone. Low scrub for
as far as we can see. Around a bend in the trail we get our first
full view of the iconic glacier-clad flat-top peak. The last
century has seen 85 percent of the ice vanish; the mountain
looks strangely bare.

At the campsite, they stuff us with pasta and Zadock
launches into harrowing tales of people who died trying to
summit. Before I climb into my tent, I try to call D but have
no cell reception. That night I dream that D and I get married,
to each other, but on different days in separate ceremonies
in different locations. The sensation during the dream is
pleasant and makes complete sense while it is happening.

A day later, around 13,000 feet, I wake up in the middle
of the night —I've stopped breathing. A disturbance to the
rhythm of oxygen and carbon dioxide entering and exiting
the blood that occurs at altitude can cause breathing to
temporarily cease. It’s harmless, but the first time it happens
it’s an odd sensation. I lie awake, and anxious thoughts fill



Power summit
McCarthy at
Uhuru Peak, the
top of Mount
Kilimanjaro, after
six days of
trekking.

my oxygen-challenged brain. I wonder if my knee will

hold out. Iwonder if my son’s recent difficulty at school is
symptomatic of a larger problem, I wonder if my father

will die soon. And I wonder if I really am at peace with him,
or at least as much as I can be, before he passes. After all
my fear of his anger in my youth, and the resentment, and
the judgment and disapproval of him in my early 20s, and
the subsequent dissolution of our relationship, and then the
amicable distance that now defines it, what remains —in
the middle of the night in my tent on the side of Kilimanjaro
— is simply a feeling of disappointment and waste.

Because of both my desire for independence and my
natural tendencies toward separation, I would have
benefited from the wisdom of a mentor. Because I allowed
myselflittle access to any kind of group consciousness or
shared experience, a single trusted person who had come
before would have been ideal, and might have saved me
a great deal of trouble along the way. My self-reliance has
created a justification for a solitary way of living that is not
useful in partnership. It is what D has most struggled with
over the years, “‘I'mright here, I need you to come to me,”
she’s often said. It took me a long time to even understand
what she meant by that.

If I can offer mentorship to my children, so they feel its
presence and avail themselves of it if they wish to, I will
consider myself a success as a parent.

Iunzip my tent and go out to stare up at the hulking black
mass of Kilimanjaro’s peak. There is something in the
challenge ahead —no matter how difficult — thatis a reliefin
its simplicity. The night is cold. I shiver and hurry back in, but
as I zipper into my sleeping bag my anxious thoughts return.

I wonder what would happen if D were unfaithful to me.

I try to shake the image from my mind and pick up my book.
Unimaginatively, I have brought along ‘“The Snows of
Kilimanjaro.” I open to a story called ““The Short Happy Life
of Francis Macomber.” In it, a wife is cheating on her
ineffectual husband with their game hunter while on safari.

When the husband discovers her infidelity, she mocks

him and he withers. Then, when he does eventually step
into his manhood, she panics, shooting and killing her
husband, perhaps accidentally.
I'should have brought a
different book.

he dawn is cloudless and we’re
out of camp quickly. There is a
feeling of gathering expectation
as several of the trails up the
mountain converge and the
path becomes more crowded. I
have strength in my legs, and my
eyes keep lifting to the summit
directly above us. I'm relaxed in
away L haven’t been until now. My thoughts are light, the day
feels full of possibility. Roberto drops back and I slow to walk
with him. His head is hanging low, his eyes on his shoes.

“You O.K., Roberto?”’

“I'mtired, Andy,” he says.

“We’re almost there, just up on that ridge ahead.”

Roberto lifts his head, registers the distance to where the
tents are visible, then drops his chin again.

We say very little and there is an awkwardness to our
silence, yet I enjoy his company — my affection for him is an
unexpected pleasure.

Then, at 15,000 feet, I develop a ferocious headache. It
feels as if a metal band has been placed around my skull
beneath the skin at my temples and is being ratcheted tighter
and tighter. I try to breathe, slowly and deeply. I can feel my
heart racing while I'm at rest. My chest is very, very tight.
Panic rises. This is only 15,000 feet; the summit is at nearly
20,000. I guzzle water. The day wears on and yields to a
frigid night. At 3 a.m. a light shines through my tent. “It’s
time,” Zadock says. He didn’t need to wake me. I've been
staring at my watch every 20 minutes since 12:30. I choke
down a piece of stale white bread with peanut butter and put
on another layer of clothing. At 4:15 we organize at the
trailhead. I can see the head lamps of hikers who left before
us, dotting a curving trail, like glowing gnats.

“The first hour is the most difficult,” Zadock explains.
There is no sound except our breathing and boots scraping as
we climb. In some places footholds have been worn into the
stone. We squeeze into the face of a rock wall as we inch past
aman on his way back down from his aborted attempt,
doubled over and vomiting, the altitude having gotten the
best of him. Suddenly, 'm nauseated myself, and panicking.
I begin to count my strides. 1-2-3-4, 1-2-3-4. I keep climbing.

For another hour we advance in silence. Again I feel
nausea coming on, but quickly breathe through it. Then off
to our right the horizon begins to soften, first to violet,
then pink, then a thin blue. The sun is up and we’re taking
photos, laughing, swilling water. Zadock hands out
chocolate. I eat a 3 Musketeers bar. 'm reminded of a
camping trip I took with my son to the Catskills. For
breakfast he ate sardines and M&M'’s — he still describes
it as his favorite meal.

Farther on, our long shadows spread across the rocky
terrain, bathed in a golden early light. There is playfully
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boasting conversation, and then suddenly Roberto is
struggling; his movements are heavy. He leans hard into
his walking poles with each step. His son whispers
encouragement, and Roberto nods.

After another hour we can feel we're close. We reach Stella
Point, on the rim of the crater, 19,000 feet above sea level.
The air here is cold and hard under a cloudless sky. A natural
bench is carved into the side of the rim and several porters
are sitting, smoking, laughing. They make room as Roberto
falls onto the bench. Ilean down and grab his arm to pull him
to his feet. “Push me, Andy,” he murmurs, ‘‘help me get
there.” He says this with such unguarded vulnerability that
tears burn into my eyes.

“We’ll make it, Roberto,” I say. ‘‘We're there now.”

The trail sweeps around and up another 40 minutes toward
the top. Ahead, a wooden sign is silhouetted against the sun
— Uhuru Peak, the top of one of the world’s Seven Summits.

Since we first set out, six days ago, Bob, Roberto’s son, has
been in first position behind Zadock. I slide up next to him
from my usual position in the back. “‘Bob,” Iwhisper, “Why
don’t youlet your dad be the first to get to the top?”’

Bob seems confused for an instant and then nods and calls
out. “Pop,” he says, turning back toward his father. “Come
on, lead us to the top.”

Roberto lifts his eyes from his shoelaces and the beginning
of a smile passes over his exhausted face. He gives it all he
has left and marches to the front of the group. Zadock hangs
back, and Roberto strides the last 50 yards to the top; he may
as well be the first man ever to reach the summit of
Kilimanjaro. He leans his weight against the sign welcoming
us to the highest point in Africa, pumps his fist and falls into

his son’s embrace.
Watching them, I miss my own father —and
realize that I always have.

n “The Snows of Kilimanjaro” there is an epigraph
that reads in part:

“Close to the western summit there is the
dried and frozen carcass of a leopard. No one
has explained what the leopard was seeking at
that altitude.”

The same lack of explanation may apply to my
own journey to the top. I came to Africa to try and
capture something I felt was missing. I had hoped

to come down with a sense of completeness, but instead I'm
left with a feeling of detachment. What was all that about?
What was the point? Nothing changed. Yes, I have a feeling of
satisfaction and accomplishment. I am glad I made it to the top
— having to deal with the irrational metaphors associated with
failure would have been another psychic obstacle I'm grateful
Idon’t need to work through. Yet I feel no great change or
release, none of the feelings of manliness I previously lacked.

Upon descending, the time capsule of the last week
releases me back into the world. Calls that need to be made,
and e-mails sent, flood into my mind. I wonder what further
wedding plans D has hatched in my absence.

Far off, across a field of long and golden grass, I see a lone
Masai tribesman, tall and thin, wearing the traditional red
shuka. He is erect, his stride has purpose. Suddenly I have the
sensation of being out in that field, of the hard cracked earth

under my feet, of the late day sun over my shoulder, of the
slight breeze blowing across my arms. My walk also has
purpose and my strides have rhythm and power and grace.
And then I'm back in the van. I crane my head and look back
until the Masai is out of sight.

Around me, the others are chatting, but their words go past
me. My thoughts are now with D. I picture her face, her eyes
squinting at me — suppressing a grin and shaking her head as
I protest her ever-growing wedding agenda. Over the
thousands of miles that separate us I feel a closeness to her,
and an excitement about our future together. I realize that in
this sensation, in this desire for unity, I feel like myself —
and that is all I ever wanted.

On the outskirts of Arusha, I pull out my phone. It finally
has service. I text D — “Off the Mtn. Remember me?”’

A few minutes later, my phone pings. ‘“‘Who are you,
anyway?”’

I'm reminded of her first e-mail to me, years ago, when she
asked the same question. Now I have the answer. I text back,

“The man coming to marry you.” m

FLASHBACK BEFORE CLIMBING A
MOUNTAIN AND WRITING A BOOK,
ANDREW MCCARTHY MADE SOME
OF THE'80S’ MOST ICONIC FILMS.

In ““Class,” McCarthy co-starred with Rob Lowe. The
two actors and their contemporaries became known as
the Brat Pack. Many of their films, including “St. EImo’s
Fire” and ““Pretty in Pink,” were characterized by young-
adult angst. Comedies like “Mannequin” and ““Weekend

at Bernie's” showed a lighter side.

CLOCKWISE FROM TOP LEFT: EVERETT COLLECTION (2); THE KOBAL COLLECTION (2); EVERETT COLLECTION; THE KOBAL COLLECTION.
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PHOTOGRAPHS BY SEBASTIAN KIM
FASHION EDITOR: ETHEL PARK

THE
PDECORATED
JACKRET

ADORNMENT RULES
THE DAY AND NIGHT.
BE BOLD AND WEAR YOUR
ART ON YOUR SLEEVE.

BOXY LADY AN ATHLETIC SHAPE LEAVES ROOM
FOR ULTRAFEMME EMBELLISHMENT. PROENZA
SCHOULER JACKET, QR11,995, AND SKIRT,
QR3,550; BERGDORFGOODMAN.COM. FENTON
EARRINGS, QR1,640; BARNEYS.COM. ALEXIS
BITTAR CUFFS, QR1,075 AND QR1,185;
ALEXISBITTAR.COM. FALLON BRACELET, QR1,820;
FALLONJEWELRY.COM. CHANEL WATCH, PRICE
ON REQUEST; (212) 535-5828.
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HELL'S ANGEL A TOUGH-GIRL STAPLE
SHOWS ITS SOFTER SIDE WITH GOLD

THREAD WORK AND A SWEEPING, FRINGED
KNIT SKIRT. RALPH LAUREN COLLECTION
JACKET, QR21,835; RALPHLAURENCOLLECTION
.COM. ALTUZARRA SKIRT, PRICE ON REQUEST;
JOSEPHALTUZARRA.COM. ALEXIS BITTAR

EARRINGS, QR3,460, AND GLOVES, QR7,100.




L.eolPi770

@
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RESTRA EETS UNBRIDLED
MBROIDERY. DRIES VAN NOTEN JACKET,
QR7,590; BERGDORFGOODMAN.COM.

NZO DRESS, PRICE ON REQUEST; KENZO
.COM. ALEXANDER MCQUEEN BELT,
R6 O EX ; i
ABAL GURUNG GLOVES,

ORDER OF THE F;OENIX MILITARY
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RAP

OUR COAT
ARF, SHAWL
YOU COZY.

HALF METAL JACKET
SEQUINED WAFFLE KNIT
MASQUERADES AS CHAIN
MAIL. MARC JACOBS
SCARF, QR2,895,
SWEATER, QR6,915, AND
SKIRT, QR6,190;
MARCJACOBS.COM.
LACRASIA GLOVES,
QR730; (212) 206-0872.
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SKINS IN THE GAME

A DECONSTRUCTED
WOOLLY WRAP RUNS
WITH A WILD CROWD.
VERA WANG JACKET,
QR5,440; (212) 382-2184.
TESS GIBERSON VEST,
QR7,155; (212) 226-1932.
ROBERTO CAVALLI PANTS,
PRICE ON REQUEST;
ROBERTOCAVALLI.COM.




WAIST MANAGEMENT
A PROPORTIONAL
RESPONSE: SUPERHIGH
TROUSERS AND AN
ABBREVIATED CAPELET
MEET IN THE MIDDLE.
OSCAR DE LA RENTA
CAPELET, QR10,885;
OSCARDELARENTA.COM.
HAIDER ACKERMANN
PANTS, QR3,150; RELISH,
WASHINGTON, D.C.,
(202) 333-5343. HAIDER
ACKERMANN GLOVES,
QR7,825; BARNEYS.COM.



trends

WRAP SESSION A BLANK
SLATE ON THE BOTTOM
CLEARS THE WAY FOR
RIOTOUS TEXTURE UP
TOP. MISSONI WRAPS,
QR2,385 AND QR1,930;
MISSONI.COM.
ALEXANDER WANG SHIRT,
QR2,895, AND PANTS,
QR3,095; (212) 977-9683.



THE,
NEW SUI'T

TAKE THE IDEA
OF THREE
MATCHING PIECES
— AND GO TO TOWN.

MAN EATER THE LADY IS
A VAMP IN BILLOWING TAILS
AND OUTRAGEOUS BOOTS.
GIVENCHY BY RICCARDO TISCI
JACKET, QR15,105, AND PANTS
QR15,705;
BERGDORFGOODMAN.COM.
GIVENCHY BY RICCARDO TISCI
SHIRT, QR4,260; BARNEYS
.COM. GIVENCHY BY RICCARDO
TISCI BOOTS, QR6,880;
NEIMANMARCUS.COM.
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HAPPY TIERS ELONGATED
LAYERS AND EPIC BUTTONS
MAKE A DARK SUIT
ANYTHING BUT DOUR.
LOUIS VUITTON COAT,
QR15,815, SKIRT, QR4,350,
PANTS, QR7,190, AND
SHOES, PRICE ON
REQUEST; LOUISVUITTON
.COM. LEATHERMAN
COLLAR, PRICE ON
REQUEST; (212) 243-5339.
LACRASIA GLOVES,
QR1,455.




powerboating in style

ELLE.LELJCRHFT

leaving he shore behind
WWW. SILYER-CRAFT.COM

1 Gl Gl CONTACT@SILVER-CRAFT.COM
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Coco Chanel by
way of Venice

The spirit of Coco Noir is
concentrated in its woody base
and musky notes. Like the black

velvet of a famous Venetian
craftsman who dyed his cloth in
successive layers to bring
radiance out of the ink's darkness,
the foundation of Coco Noir is
generously tiered with
sandalwood, vetiver, frankincense,
patchouli, vanilla and tonka
beans. It is a profusion that, by its
very excess, brightens and
arranges itself into a perfect
enveloping form.

Coco Noir retains the distinctively
Chanel olfactory signature of
desire and modesty, mystery and
brilliance, through which baroque
audacity and classic demeanor

mingle and blend.

CHAMNEL
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Infinity; Louis Vuitton and
ayol Kusama

Since its inception in 1854, Louis Vuitton has maintained a close relationship with
the art world. Emboldened by this tradition (which has been intensified under the
artistic direction of Marc Jacobs), Louis Vuitton was tapped to be associated with the
first retrospective dedicated to the Japanese artist Yayoi Kusama. This exhibition,
which invites visitors to immerse themselves into the world of the multi-media artist,
started out at the Museo Nacional Centro de Arte Reina Sofia in Madrid before
continuing on to the Centre Pompidou in Paris, the Tate Modern in London and the
Whitney Museum in New York City.

A collaborative collection between Yayoi Kusama and Marc Jacobs will interpret the
artist's most emblematic pieces.

Art collector Jacobs is a fan of Kusama’s sculptures and paintings: “the obsessive
character and the innocence of her artwork touches me. She succeeds in sharing her
vision of the world with us.” The admiration is mutual: Kusama has a profound
respect for Marc’s creativity. A photo of the duo hangs in her Tokyo studio.

Louis Vuitton's leather goods, ready-to-wear, shoes, accessories, watches and
jewelry became the foundations for Kusama’s organic repetitive patterns. Treated in
vigorous and hybrid colors, her trademark polka dots cover the products infinitely,
expressing the unlimited possibilities of playing with scale, color and density. For the
artist, who sees her life as “a dot lost among millions of other dots," the collaboration
will allow her to spread her polka dots across the world and convey her message:
“Love Forever." “It enables her to increase her audience and that of contemporary
artin general, " concludes Jacobs.
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OFFICINE PANERAI
PAYS TRIBUTE TO DOHA

Officine Panerai honors Doha with its two new Special Edition watches,
sold exclusively at the Panerai boutique in the Villaggio Mall. Both watches
are personalized with an identical engraving on the casing, showing Al
Zubara fort.

The first Special Edition, 50 of which have been produced, is the Luminor
Marina - clocking in at 44 mm with a case in polished steel complimented
by brushed steel elements. The watch has a classic Panerai black dial, with
its elegantly simple hour markers and numbers coated in a special ecru
Super-LumiNova - providing durable luminescence throughout the night.
The dial's decoration is simple, featuring only the words “Luminor Marina”
and “Panerai,” and a picture of a slow-speed torpedo - a vessel used by the
Royal Italian Navy as its frogmen carried out their missions in the 1940's
These sailors were among the first to sport the (then fledgling) Panerai brand.
The second Special Edition, of which only 10 units have been made, is a
Radiomir 10-Day GMT - 47 mm across, with an elegant cushion case in
polished steel. As with the Luminor Marina, all of the elements on the dial
and hands are kitted in ecru Super-LumiNova. The strap is vintage leather,
and the movement is an automatic calibre created entirely within the Officine
Panerai labs.

Ralph Lauren
Fall Collection

For Fall 2012, Ralph Lauren Black Label Denim
revives an authentic outlaw spirit with deep,
monochromatic color along with rugged
military and motorcycle references. Innovative
washes and fabric treatments are seen with
unique fits, chic signature accents and a
variety of new pant and sweater silhouettes.
For Fall 2012, Ralph Lauren Purple Label
explores a bold side of debonair with
sophisticated juxtapositions of color and
rustic patterned motifs. Highland Red and
Blackwatch tartan suits capture an elegantly
regal heritage while making a uniquely
dramatic statement in menswear.
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INTERNATIONAL
EMERGING ARTIST

AWARD
DUBAI 2012-2013 EDITION H.H SHEIKHA WAFA HASHER ALMAKTOUM

WIN YOUR INTERNATIONAL EXHIBITION ROAD SHOW
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When the “IT Fragrance”
becomes Extreme!

The new Fan di Fendi Extreme perfume is a I
tribute to the brand'’s ultra-desirable image. FeMDt
Even more addictive and sensual than their |
standard Eau de Parfum, Fan di Fendi Extreme is

a magnetic elixir of desirability. i
Created by Delphine Lebeau-Krowiak and |
Francois Demachy, the scent is marked by
oriental florals floating over a leather base.
Amping up the intensity, the fragrance boasts a
beautiful deep amber tint. With more power in
its color and in its notes, Fan di Fendi Extreme
compounds the addiction, the senses come
alive, and craving overrides.

FENDH

LOOK LIGHT

Revlon PhotoReady Airbrush Mousse Makeup: an

PH::;E;E;H oxygen-infused mousse that goes on ‘light-as-air’

whilst also perfecting your skin's look. It mimics the
results of a professional makeup by rendering the
appearance of a perfectly blended, smooth and
poreless complexion -at a fraction of the cost.

It contains photochromatic pigments which bend
and reflect light to minimize flaws in any setting -
from indoor fluorescents to outdoor sun-rays. Now
you can feel secure about your complexion in any
scenario. Additionally, the formula’s air-infused
mousse texture is so breathable, you barely feel like
you're wearing makeup at all... perfect for everyday
wear!
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A wide selection of precious
skins, including python, alligator
and stingray, that offer a vast
canvas to the creative team.

&t.“'v KJ..‘. X .r | : .
STI U E GUCCI OPENS ITS

DOORS TO REVEAL A UNIQUE WORLD OF
CREATIVITY AND PASSION.

il

URBAN LEGEND HAS IT THAT THE HOUSE OF GUCCI IS A FIERCELY GUARDED
MYSTICAL SANCTUM, OPEN ONLY TO A PRIVILEGED FEW. SO WHEN THE
REVERED ITALIAN LABEL LITERALLY LET ITS GUARD DOWN AND EXTENDED
AN EXCLUSIVE INVITATION TO WITNESS A WORLD OF PURE, PASSIONATE = .0
CREATIVITY, IT WAS ONLY NATURAL THAT THIS GESTURE SHOULD BE MET -4
WITH AWE, ADMIRATION AND SURPRISE. 4

THE VENUE, GUCCI'S FACTORY IN CASELLINA, NEAR FLORENCE, |s“

SPECTACULAR VISION THAT HOLDS A STUNNING LEATHER TREAS " ome of the rarer fabrics are
TROVE, A COLLECTION OF PRECIOUS SKINS AND FABRICS, AND A handmade, using a wooden loom in a
METICULOUSLY ARCHIVED SAMPLE PORTFOLIO THAT HAS MANY A TIME procedure that dates back to the 18th

century.

PROVIDED INSPIRATION FOR FRIDA GIANNINI, THE BRAND'S CURRENT
CREATIVE DIRECTOR. HIGHLY TRAINED CRAFTSMEN, WITH OVER TEN YEARS
OF EXPERTISE AND EXPERIENCE BEHIND THEM, USE SCALPELS WITH
SURGICAL PRECISION - OUTDOING EVERY EXISTING MAN-MADE MACHINE,
TO ACCURATELY CUT OUT COMPLETELY FLAWLESS PATTERNS. AS WE
OUTSIDERS WATCH IN AWE, ONE CAN'T HELP BUT ADMIRE THESE ARTISTS
AND FEEL THEIR IMMENSE PRIDE EMANATING AS THEY PRODUCE THESE
UNIQUE CREATIONS, ONE AFTER THE OTHER.

72 @ Qatar



19

The end result is a product
wbhich is timeless and carries
the distinct imprint of Gucci.

' The practical
solution of using
bamboo handles led
to an iconic product.
It is said that only
two craftsmen in the
house can create
these handles. This
extremely delicate
process requires
each handle to be
bent with heat,
burnished and then
sealed with wax.

! — 2 - 3 ’ ] ! s . 1 - 3
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ies re the
Experienced craftsmen use stencils to cut patterns. % ether byfliighly
Some products may require over a hundred pieces. illed artisans. ! ’
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"Opportunities for | o
male designers have | SAALLLIIEL
given them the edge"

i

CLOTHING A WOMAN i aer

PERFECTED BY MEN? ARE WOMEN DESIGNERS SHUNNING THE
LIMELIGHT? DEBRINA ALIYAH TRIES TO DISCOVER THE
PERFECT DESIGNER...
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hile campy and flamboyant male
designers continue to dominate
the thrones of the world’s fashion
capitals, one cannot help but
wonder where the creativity of
female designers stands in the
realm of womenswear. The
process of creation should
ostensibly be an easier task when
you are designing for your own form, yet there are only a
handful of female designers who stand out in a sea of male
creative directors in the industry. But is this really a case of
men having the Midas touch when it comes to dressing
women, or is this a reflection of the male to female ratio in
global employment patterns at management levels?

At first glance, the burgeoning fashion industry in this
region reveals a similar trend. Some of the most successful
designers that have become familiar names at major fashion
weeks include Zuhair Murad, Elie Saab, Azzedine Alaia and
Tony Ward, and they all share one thing in common - they
are men. But a closer look reveals the answers that might
surprise many people. Just as how the design houses in Paris
and Milan are steam-engined by female craftsmen and
designers who rarely come into the limelight, there exista
vast number of female designers catering quietly and
exclusively to the local women - a strategy that is in line with

the region’s culture of a closed community.

Qatar’s first male fashion graduate, Ahmed El-
Sayed,echoes this sentiment sharing his experience of being
the only guy throughout his fashion school years. “I was the
only male in a class full of females. This is my time to
differentiate myself from the rest and really try to be as
memorable as possible.” El-Sayed has gone on to establish
his own label which is now based in Dubali, gaining much
media attention and even an opportunity to work in Paris,
while most of his female peers went under the radar with
their own creations.

Doha-based pop-up boutique owner Joanna Dallimore
puts it down to the way things are structured in this region.
“Men are allowed to be out there. Fashion labels often
revolve around a flamboyant persona. My theory is that
women in this region are expected to be respectful and keep
alow profile - never bring attention to your family. Balancing
that with a passion to design can be difficult. So they do it
quietly, for their friends and family, by word of mouth. In
their own way they become a mysterious person. I just wish I
could be exposed to their work!”

Designing for friends and family, and utilizing guerrilla-
style marketing efforts via social media allows these female
designers to stay behind a facade, pushing their creations
forward without revealing too much of themselves. “There
has been a recent climb in the number of female designers



"Male designers design for
their ideal woman"

%|CARLA MALLARI

} {’ JOANNA DALLIMORE i
» It .
( - '/J "Fashion labels often revolve around
J a flamboyant personality.”

pioneering independent brands, and they are very popular
even if we don’t often hear of them. There’s a sense of
comradeship between the women that the rest of the world
might not understand,” explains designer Carla Mallari, who
is also the founder of Qatar’s premier street style blog,
Nomad.

ut even though El-Sayed was the
only thorn among the roses in his
fashion school years, he maintains
that men have an advantage when
it comes to womenswear. “We just
know what our eyes want to see on
our female clients, dressing them
in clothes that are fitting and
flattering. Fashion is one of the
most visually creative fields in the
world, and it is important to design
for what you would like to see
worn and men are good at that.”

So not the Midas touch from men, but the Midas look?
Mallari thinks that something more than the visual sense is
at play - the internal perception of style and taste.

“Not to sound biased against my own gender but I think
men are better designers. For a woman to design a
collection, she would cater to her own taste and her designs
may only attract a certain crowd. Whereas most male
designers design for their ideal woman. There’s something
romantic to that idea that many women find attractive,” she
says. Championing both genders, Qatari designer

AHMED EL-SAYED l

“I was the only male in a class full of females."

Salz A Rahman thinks the opportunities accorded to male
designers have given them the edge, but it is definitely not an
indication that female designers are less talented.
“Regardless of the designer’s gender, it is important to have
a strong work ethic and dedication so that a designer can
sustain his or her status. The current ratio imbalance does
not indicate that female designers are not as talented and
successful. Everyone is anticipating the next big trend or
revolution that will start a new era in fashion, and whoever is
going to pioneer that will be a success story regardless of
gender."

“A designer needs to find a way to visualize what he needs
to accomplish having in mind what would be a flattering
silhouette for his client, depending on who his or her target
client is. I think that the gender of a designer has nothing to
do with whether he or she can understand the form of his or
her client, its more about the designer’s interpretation,
artistic vision and techniques as to what works best for his
client and what would make his client feel beautiful.”

Perhaps it is just the nature of women to prefer a more
subtle and low-key approach to honing their talents, working
behind-the-scenes and connecting with communities in
their work, that they do not pursue top creative positions.
“The majority of designers I have met and worked with are
women. I've always tended to veer toward indie designers
instead of big fashion houses' and maybe here lies the
difference,” Dallimore says.

But despite all reasoning, there is a basic instinct we tend
to overlook - the function of fashion for women to create the
perception of style and beauty to attract men. Somewhere
deep down inside us, there is a natural tendency to veer
towards the perfect vision of a woman, created by men.
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Enter The Atelier

07/01/2012 14.00

Last-minute touches were made
to the gown by seamstresses
who have spent their careers
mastering the tradition of haute
couture.

i 'i
1) FANBINGBING
y/[AY COMMANDS
/ | COUTURE rrowm . )

7/ /| ATELIER FITTINGS TO RUNWAY !
DEBUT, T QATAR STEALS A PEEK
" AT THE CHINESE STAR'S LATEST v
LEAD ROLE AS DIVINE MUSE FOR % \
COUTURIER STEPHANE =
, ROLLAND.

As muse for Stephane Rolland on her debut appearance at Haute
Couture Fashion Week, Chinese superstar Fan Bingbing made sure
she caused a stir. Bingbing closed the Stephane Rolland F/W ;
2012-13 show in a beautiful white gown with an immense gazar cape
on which embellishment took the form of floor-sweeping silicone
fringes that trembled with every move, heightening the look’s
overall fragility and modernity.

Couturier Stephane Rolland’s creative flair was ignited when he
made Bingbing his muse. “All magical tales begin somewhere.
Picture the Parisian morning summer sunshine. At eleven o’clock a
swan alights before me. Fan is quite unsettling. Not because she’s
already a living legend to an unfathomable audience. Not because of
the styled elegance one would expect of a dynastic scion. But only

Backstage Beauty . . . .
07/03/2012 12.00 because as our discussion unfolds, dancing around our respective
On arrival at the Galerie des passions, I observe her innate grace: humble yet aware. I am soothed
Moulages for the show, Fan and ultimately spellbound by little neck and hand movements. A
Binbing took time to relax _ s Tl

. face marble-sculpted, skin silk-transparent, a mane full, black and
before getting ready for her . L -

lush. Perhaps this is where the magic in a story should commence,

catwalk debut.
Stephane Rolland revealed. /
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The Fearless Swan
07/03/2012 15.00
Adorned in a beautiful white gown with an
immense gazar cape, Bingbing closed the show
with a bang. "l am very honored to be a muse to
Stephane Rolland. | felt so empowered walking
down the runway. It was a moment of pure
magic. | have to say Stephane is a genius, and |
really appreciate his aesthetic. To me he is the
modern-day Cristobal Balenciaga."

Couture Warriors

07/03/2012 15.00

Couturier Stephane Rolland saluted his muse as
-\ he took his bow to a standing ovation.

COORDINATION: MODA'S TOUCH
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EXHIBITION, DEVOTED TO REVERING THE OLD, IS ACTUALLY AN
OFFERING OF ANCESTRAL BLESSINGS FOR A RESONANT FUTURE.

BY LAURENE LEON BOYM

80 @ Qatar

on’tlet Qatar’s aridity fool you. The
weather here may be dreary
(literally!), but the art scene is
absolutely buzzing. Find it hard to
believe? Just look at the past 18
months, when Qatar has treated art
lovers to world-class art events,
hosting Louise Bourgeois at the Qatar
Museums Authority (QMA) Gallery in
Katara, Richard Serra at the Museum
of Islamic Art Park, Cai Guo-Qiang at
Mahtaf': Museum of Modern Art and
Takashi Murakami at the Al Riwaq Gallery. People from all
around the Gulf flew in to experience this culmination of
beautiful art, putting Qatar prominently on the world map as
the art paradise of the region. All thanks to the perseverance
and diligence of the QMA.

Having caught the attention of the international art world,
the Qatarileadership is focusing keenly on the grassroots art
scene by nurturing and supporting local talent. Having a
spectrum of world-class exhibitions on the doorstep of the
local artist’s studio is undoubtedly an enormous plus but the

fostering of established Qatari artists is also equally
important for the education of younger artists and the
creation of benchmarks for future excellence. And in doing
so, the government is supporting local heritage and
encouraging its public to take art and heritage by the reins
and embrace the country's colorful past.

Such devoted attempts haven’t gone unnoticed. The
"Swalif "exhibit hosted at the Mathaf Arab Museum of
Modern Art in 2011 was a successful example. Swalif
celebrated more than 20 of the country’s most influential
artists and four decades of art production, with the works
illustrating noteworthy moments in art history.

In this context, the 2012 endeavor “Mal Lawal” is also no
stranger to this ideology. Mal Lawal, hosted at the sprawling
Al Riwaq Gallery on the Corniche, is a fine attempt to feature
(under one roof!) four generations of Qatari artists, and link
their works within the historical and cultural context of
locally exhibited collections.

Ironically titled, Mal Lawal means “old days” in Arabic,
but it aims to develop the future of the Qatari art scene by
celebrating the tradition, the culture and the dialect of a
vibrant Qatari era.




The show displays an exciting archeology of Qatar in
personal collections of paraphernalia, culled from various
Qatari collectors, and illuminates the romance that the
olden days continue to shadow over the creative future of the
country.

Mal Lawal may follow the conventional two-section
format: cultural artifacts and works of art; however, the lines
here are blurred invariably to form one bite-sized platform
that displays and shares private collections of antique
objects and pieces as well as Qatari art works with a wide
group of visitors. Art curator Hala Al Khalifa, Education
Manager in the Public Art Department of QMA and an
esteemed artist herself, sees the two parts as diametric yet
completely complimentary: “Old vs new, collections vs
contemporary, and the dialog they bring together.”

The first part of the exhibition houses vintage objects,
including a generous serving from the private collection of
HH the Emir Sheikh Hamad bin Khalifa Al Thani
represented by priceless treasures of Arabic and Islamic

‘ ‘ heritage. Visitors are offered spectacular views of vintage
black and white photos, Persian miniature
paintings, and framed Hajj manuscripts of

MAL LAWAL MEAN S Ottoman Sultans for traveling pilgrims.

“OLD DAYS”IN

The majority of the freestanding glass
cases in the first few rooms of the

A RA B l C, B U T I T EY E S exhibition are dedicated to precious

TO DEVELOP THE
FUTURE OF THE
QATARIART SCENE
BY CELEBRATING
TRADITION,
CULTUREAND THE
DIALECT OF A
VIBRANT QATARI

ERA.

talismans of the Islamic Golden Age (with
many examples from the Emir’s
collection). Here, museum visitors take a
trip back to the period when the Muslim
world became an intellectual center for
science, astronomy, philosophy, education
and medicine, including ophthalmology.
Islamic medicine is represented by objects
like painstakingly drawn anatomy books
with diagrams of the human body, paired
with ancient surgical tools to make an
operation. There is a medical kit dedicated
to the art of Khitan or Khatna, which is
male circumcision carried out as an
’ ’ Islamic rite. Alongside, star gazers travel leaps and bounds in
the Arab heritage of astronomy by way of books, calendars
and ancient charts that calculate the phases of the moon.

Paradoxical juxtapositions can be viewed in the gallery
where a beautiful painting depicting Islam’s contribution to
the arts with writers and artists of the 17th century AD and
scholarly books about the Arabian Nights and Alexander the
Great are displayed alongside battle scenes and war
paintings and the Battle of Karbalah.

The room dedicated soley to amber is truly breathtaking;
the clarity of the vast panoplies of singular objects, such as
prayer beads, makes a successful and bold statement. The
effect is truly incredible, when masses of prayer beads are
paired with amber cigarette holders and knife handles are
exhibited in long slim vitrines. This is where a museum-goer
can “ooh and ah” over the variety of items and compare the
richness and difference of the manufactured artifacts
contrasted side by side with jumbo chunks of unrefined
ambergris material.

Moving on, various domestic items dated as late as the
1940s are on display. Standing wooden tripods steady
goatskin troughs for butter churning; wood and camel skin
baby backpacks are the surprising ancestors of today’s

"Display of color
infused
kitchenware in the
museum cafe"

Baby Bjorn baby carriers. There are wood and metal fishing
paddles and tools, paying homage to Qatar’s seafaring past,
alongside kitchen bowls, wool knitting tools, war armor and
animal skins.

However, as we time-travel along the exhibit hall, the
content suddenly modernizes, mirroring life’s changes here
in Qatar in the late 1940s. The pioneering photography of
veteran Qatari journalist Nasser Mohamed Al Othman is on
display as he pictorially documents the 1949 - early 1950s
oil and gas discovery in Qatar. In conjunction, items that
were used to practice large-scale photography and other
such technologies at the time in the country are also
displayed.

At this point in the exhibition, public submissions from
citizens and residents of Qatar begin, featuring personal
object collections that were solicited by curators in a call for
entries last spring. This, in fact, is a joyous celebration of the
creativity of the everyday Arab. One can argue that the
collections shown are equal to, or even as creative as some of
the fine art on display. It’s sheer fun to mistake the
randomness of entire cubicle lined with carefully archived
monetary notes (collector: Hassan Al Naimi) that happen to
share the same serial numbers, for a gallery-based
conceptual art installation.

The only flaw in the exhibition is that the stories of some
of the collections are much more interesting than their
actual physical displays in the hall. More attention could be
paid to the mise-en-scene for the objects. While it makes
perfect curatorial sense to present these collections in
groupings by personal ownership, the casual format
unpleasantly resembles commercial trade show booths. The
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Vintage Century
Studio Camera used
to document the
people of Qatar in a
8x10 black and white
old fashioned format

82 @ Qatar

exhibition design has a singular Los Angeles swap meet vs
Arabian charm; this unfortunate organizational gamble
muddies the individuality of one collection into the next
grouping rather than highlighting the stories between
objects in each collection and letting them shine
individually.

The rich subject of Arab creativity benefits substantially
from the dual viewpoint of the two main curators, separately
responsible for each part of the exhibition: Nasser Al
Hamadji, from the National Museum of Qatar, and Hala Al
Khalifa.

Arab tradition and the importance of the role of family
also play a big part in unifying the two parts of the
exhibition. All three generations of the 68 artists in the art
section of the show bridge a connection with objects viewed
in the collections part.

Hala Al Khalifa mentioned in a recent interview: “As you
can see, the visual artists participating in the show
(represented mostly by painting, less by sculpture) are not
doing something so foreign from the collectors with their
collections exhibited next door.” Truly, throughout the

OUTSIDE THE BOX:

Venice, September 2012. For the 13th International
Architecture Exhibition, the New York-based team of
Todd Williams-Billie Tsien Architects invited 35
creatives to fill a pre-made wood box with “unlikely,
sometimes mundane objects,” that inspired their
production. The fruits of each artist’s personal labor
would be exhibited together as one exhibition. The
resulting cultural experiment was beautifully
presented in a museum-quality exhibit display,
housed in a suitably dilapidated-style villa. On display
were different cabinets of objects, books, photos and
“creative talismans”. The unified result of all these
fragments of creative inspiration was not a revelation
of a universal collective voice. If there are any lessons
about collecting to be learned from Venice, it is hard
to tease a storyline out of 35 eclectic points of view.
However, there is a current vogue in the museum and
literary world that attempts to explain the collecting
phenomenon. It's simple; no matter what culture you
emerge from, most people like to hoard as an
expression of an extension to their identity.

Luckily, there are a few recent successful cultural
experiments that successfully explain in depth the
impetus to collect; and the expressiveness of the
collected object. Most of these pathways have a
strong literary component, like the phenomenally
successful website (and, now Fantagraphics book,
available through Amazon) “Significant Objects”. It
appears that complementing a found or lovingly
acquired physical object with a written or spoken
narrative gives the reader or museum goer a
cinematic edge, creating dimension and character.
The “Significant Objects” model of creating a sidebar
discussion for each (seemingly) insignificant object
borrows smartly from the museum tradition of serious
documentation (museum catalogs and wall text) in a
mash-up with the short form blog. Is this the direction
for of all museums of the future, also? Explanatory
label text is crucial and can work very well, and in the
next few years could expand to include layers of
augmented reality multimedia. For those
museum-goers who want to go deeper, of course.
The rest of us mortals can just focus on the way
things look.

exhibition there are connecting threads in both parts that
weave compelling narratives in tradition, heritage and the
Arabworld."

Painting is still a very strong form in the region and tends
to be patterned on conservative themes and imagery. For
example, throughout the exhibition, Arabesque-styled
Arabic words and elaborate calligraphy are still a huge
influence.

Older generation role-model Qatari artists like Ali Hassan
were originally trained calligraphers who expanded their
aesthetic vocabulary to encompass figural forms.

Nonetheless, Ali-Hassan’s most prominent calligraphic
feature is his treatment of the letter nun. However, in his
more recent work, he’s applied a more three-dimensional
treatment of calligraphy in ceramics and installations.
Speaking about his commitment to his subject matter,
Hassan said: “It’s been going on for many years. I'm not
creating anything new. I'm just taking elements of it and,
you know putting my touch, my voice with it. That’s an
interesting part as well.”
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The whe panels and

engraved pattern create
visual depth.

A combinatio[\pf
engraved Arabic

calligraphy and pattern

on the wall of the Al

Canteen restaurant.  For the rooftop restaurant “The

Grill”, furniture with interwoven
framework was selected to match
the overall concept of the hotel.

OLD IS GOLDFROM ROOF TO FLOOR

AND WALL TO WALL, EVERY NOOK AND CORNER OF THE
NEWLY OPENED ARUMAILA BOUTIQUE HOTEL ECHOES THE
QATARI ARCHITECTURAL HERITAGE.

BY CASSEY OLIVEIRA

alking past elderly men
pushing wheelbarrows
and shopkeepers tidying
up their stores, we make
our way through the
cobbled alleyways of Souq
Wagif before halting right
across the Al Tawash
restaurant. Interior
designer Galya Al-
Mohannadi points out a
series of traditional Qatari
geometric patterns that adorn the outer walls of
the restaurant. From a distance, these etched
patterns seem merely to duplicate each other.
But on closer scrutiny the subtle variations in
each become vivid and clear. As we reflect on
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these designs that exude Qatari heritage, Gayla
emphasizes: “This was my inspiration for the
interiors of the Arumaila Boutique Hotel.”

Designed by the Private Engineering Office
(PEO), the Arumaila Hotel is one of the five-star
boutique properties within the collection of six
Souq Wagqif Boutique Hotels launched by Al
Rayyan Hospitality. The challenge for Galya
and her teammates who worked on the interiors
of Arumaila was to create a visually spectacular
contemporary atmosphere that connected to
Souq Wagif, through a modern re-interpretation
of the native architectural elements.

Gayla, who takes her inspiration from the
traditional to create chic spaces, found her
perfect outlet in the Arumaila Hotel. She says:
“The idea was to find a particular element that
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The lobby
introduces the
main concept of
the hotel by
highlighting the
geometric patterns
in different scales
and depths.

could be highlighted throughout the hotel’s
interior. These (geometrical) patterns are very
common in traditional buildings, and we’ve
tried carrying it in a subtle manner so that even
ifit’s all around you, you wouldn’t feel
intimidated.”

Standing true to her words, the hotel houses
these uniquely Qatari patterns in almost every
nook and corner. The feature wall behind the
reception desk carries the patterns in bold
bright colors. The wooden feature panels,
however, have played it up in scale, using two
different techniques, carved and cut-out, to
create depth in the corridors. Even the designs
on the waiting chairs follow similar cut-out
designs.

CREATIVE CHALLENGES
The Arumaila Hotel was developed by joining
three existing buildings, all erected in the '70s.
When restoring old buildings, Qatari
architectural policy firmly states that the
original style and elements of the building
should be maintained. As a result, faced with
structural challenges, it took the design team
two years to complete the project. According to
Gayla, “the existing structure was not strong
enough. By maintaining the facade, while giving
it additional support from the inside, the whole
building was rebuilt keeping the same
dimensions.

“Traditional Qatari architecture is really

Mashrabiya panels create visual privacy and
depth through the use of positive and negative
space and playing with pattern scales.

minimal. The details are in the wooden
windows and doors,” Gayla explains. “This is
nice in a way because it helps you to start
appreciating what you have in hand. The trick is
to understand these distinctive details and
reapply them. Old buildings are like a blank
canvas that helps designers recreate and
redesign... these traditional elements help you
generate more ideas.”

As we move across the hotel’s casual dining
restaurant “Al Canteen”, the engraved patterns
now appear in white on the walls, in a stunning
combination with engraved Arabic calligraphy.
A striking feature of the restaurant is a huge
structural column that runs right in the middle.
It could have been a designer’s nightmare, but
according to Gayla “it provided an opportunity
to create a large common dining table around it,
which gives this restaurant its main highlight!”

Pointing to the wooden work on the dining
chairs, she says: “The designs are subtle. You
wouldn’t spot the intricacies at first glance. You
have to spend some time to look deeper to
understand the detail. You spot something new
each time you look.”

DELIVERING DETAILS

The walls of the corridor on the mezzanine floor
are adorned with beautiful black and white
photographs of a bygone Doha that leaves one
nostalgic. Says Gayla: “These are from an old
store in the souq itself. Our office management

was keen on commemorating Qatari traditions
and culture, and so insisted on displaying these
photographs.”

The hotel has a total of 19 rooms - 17 Coral
and Pearl rooms altogether and two suites -and
each room is completely different in terms of
layout and size, all dueto the fact that the hotel
was designed by joining three buildings. The
result is a motley of cozy spaces spread across
two floors, each unique in its appeal. “We
weren’t required to follow a particular
prototype. Each room could be treated
differently. The original walls in each room have
been highlighted in antique finish, whilst the
existing recess and window openings have all
been maintained,” she adds. The only uniting
factor for each room is the geometric patterns
that resurface in different formats and
orientations. Pistachio green, turquoise and
coral-toned fabrics spruce up the majestic yet
vibrant interiors of the rooms. “Traditional
Qatari colors are very neutral; we wanted
vibrant colors that would help highlight the
design in each room,” she says.

From the customized furniture sets and the
interwoven fabrics of the cushions, to the
bamboo mat mesh lining the walls and the
beautifully carved mashrabiyas, the rooms
present a rich heritage on a traditional platter.
What’s more to have, when you have got a
completely traditional, vintage souq to beckon
on your doorstep!

@ Qatar 87



remix @atar___

S5 el G dehpe oLlall (858 i3 dayye

LI sl ey Lala Cia yualiag juaty Gl
Tbaaill Gl Y1 pas o Lis Lyglias ¢S5 aly -3 1503
Lo ¥ o puall Calais a3 g Aaling 18, playy o -4l
el a3 Laiyy Loyl L alia e 35,k 25,8 JS 3
(Al ¥ LSl 5 331l e luall ppan e
8 S G e 3w sl e aiall J ST,
oland gy olayaal b s il Lrwaigll JIS Y
Aaa YL Ll ola guially Lsuad3Yy A alinng
faa Lala e ghgmudll 35315 Eiuall
Lo an3 il il o Lalall 5 5<oall 33 Ll o
slanall lhaall Jolis 5.1 saally Tolaill oy
o Oatabs JanS 30l La3Y) Jlia 5,5l Al
ey (53550l G35 Bl o 2 ol
Ll Tl I I e ISl e
it (3 ppall o3l (5 aaatad Lavie laa Saylas
e UK araatll Jlaa ol Lalioasiul s
ey M bl G035 (3 LaaV1y SUBYI aibel oy
ladually Glhaall byl Sl Gl5all 8 jan
alyall yalies yaliag Jila b e Lad Ll
Cro ST iy 53 gl Lo Ay yall A yla ol 2 sLasl
e JolSIL 0t U g a5 fpauas Lovic el

Selyla Lie Go il sl aay

88 @ Qatar

(GRS A s 099 (s A saally Saaty 3l
oA Y1 G lIL Slaadl e 555 aaall JIKEYI 5 glas
Lesla M saadl qpallball g a1 3
& o pid g gac aakaall 3 Ylaa sallaall ST ual
i puala bty O (Sl o LS5 daus sl
Gl elld e Yoy 0l Ll ol LS (KU pacaall
Lasd eyl 4t ga 350 alab Lyl sl L 3
palaall Saas Lo SIST oo asy

ol e pmall il ) a3 oy Llle w18
Jsbl Ligy pams ol eyle Llag sl (o aSlanias
Aliay Jolaill e 230 50 <TG any 5,355
2093 8o IS (58 40025 (B g gl oyl Ll
.«Q\S.dl

Juoladhjlaul

ol e By Galiaal Lacdf e paall olym
790 S8 dagaillda gull walive (anyd dlian s guly
T o8 Lgiaalin e (b e lall I Ga sl
RURSRU PR PWRE PN Y FOSLUNPPWN PR PR EREU
Llaally elyill el e Toayya Lol eslS;
(a ygeall s3a (a5 e o pal elli) 2kl
8,8 Uy olabia Lgie 5,8 VA Buall oy
Talually praaill pa oyo 5,81 e Lolas (alias
UM paaad e 8,hae Buidll (5 < ( Mugay el iy
olalus e Llan ol 13 Tayiig A aling 3lys

OSENN 43 (SN ades
O Jaall (e 3y gaal

ol e ey S 3 Gae
i! Letha (N pstadl onl)

5,8 3100 5 La g0 ol 855 fubs 1 5 p2a ea3IS
pana o3 YIS o5 JIATYI ol € e s a0l

aiclulabani

Tl Glao LU5 s Baske G sl Buid o
0ol e Ll LS 5,5 asm s s
LS Glaall 03 are 3 b Jaall sl Ll
olanall Jlas (3 A san I Ly kil byl a383
asaaill jualic e LY e 553, 0 <l
asS Laad apacatll 3y 58 aaly ellal Loy LilaY)
Lady . g piuall JLeSY o ole Sual Joaall N 5 laial
55301 o 0S5 al 25l ALaally 1 LLe a3IlE L
o S el Uiy Balef Lalad o3 ellad 3 Ly
O Lelie 8ulals dgalsll e dlslaall po wyoa
Jalall

s o Layaalhy A 155 Lga st 3 A0 ooie
Jaealaall i<y daa 15 (g laall gualasll HLanall
b aaa 13 Ay L mall Ol Yy 381l S uas
L o lae 15,3 (e e el ¥ Ll
3satall ool oia o i3 o) 5 agall Ll
O e Usly i3 & agadll aLaall Laclsy waasy
Slatl sole) e Granaall uelug 13 ay . Jvalisll
e ol Lpuatanhl e slial o LaS cayanatlly
Guiall anlas yie yad Lodie (LGY (o gl £S5




ZANIX /AN
NN AINN
X/} NDAZ
\EZIA A
/AN AN
AN I
X1/} N/
NLZA A
/AN AN
AN AN
X /%
N7 %4

e

il pgas uaall o3 Lnll el gy 30Lis (e laaly Engineering Office
i3kis 3 Al Rayyan Hospitality s ,Uiall 3,10¥ ¢l I 455 Lguath]
asaaill 3y 5 5 Lgsdads Aulle aaly gill guaill 1S o dly Gy
Slars go anaiy dyialae s Lda Ljuay fsa 1salay o sa Guiall Lalall
gl slaaall 53 jialic iy sas Balels slaal A o B3I B s o0
e sl olalus S lal ol o Lgaa g aaiad SN cuay
s ol o 3, Sl el 1 5 8 e el T eyl G B Lgalls
gl pann b Lalaiall Uiy o alonadly 0305] K00 gl aaiall jamiall
a8y LpuatEll laall 5 laa Bl Lpwaigd! JISEYI sda Zalalal Guiall
O s ILid il Saatlly Laum gl (o Uit Lgale s o o Wiyl

SIS Gl o yamla3 Ll Gayais ¥ eBils Ll S o el by LS
& Sl L phall JIKa Yl oia Tlle cani s L ,Sal GaMa Yl e gl
JLaane ¥ ae ala 3l jlak Jasy 3 laall Ly y85 £l55 05, US
g Ll Latall U gl g a1l s 730 3 JULSEAT (s Jany

ualadl cua] 6alc]

(a5 pog Al gl cadudl oo
| GO D )g duglj U5 (q9g Iaila
| dlafg diayl gadail grndlljlaeall
Wan adisl gl "eliigy dluogl” §aio (g

lpuolgl s aloy

olyadl s o eaa
B b Bylaalls L geoyal ¢
Osadas s Jla 5y yad Al 1
el b LA W [ ¢
oSSl Glaalys wwdlac
O Joad agiMae (530 pts
LI taall paatll Ligo o b5 ol iay Gulshall aabo 4 ic (3 5
Olandl 53 U Al yanlaill gl JISEYI Go e ) gaigall
Loy S LTS s (o Tl JISEYI 505 Gim pabaall Ly a1
IS S ety A 3830 35,300 A5ISS Lgie A8 Lauie Sy .ol
SN Sa3 i olagaaill sda 3 Jali s Laigyy 5 ¥l e Ly
osllaall aLeIWLy sl 3l o JISEYsda o Lulle Ll oS53 skl
el gy Ue ) 3l Ialall 5 o oull aracad i
Private jolall gl oi€all aans i "elys o sl Fuis joiny

@ Qatar 89



FIRST LOOR AT
ABU DHABI ART 2012

MUCH MORE THAN A COMMERCIAL ART FAIR

BY JYOTI KALSI

bu Dhabi’s vision
isto become an
important cultural
hub in the
international art
world. The focal
point of the city’s
ambitious plan is
the Saadiyat
Cultural District
on Saadiyat Island
- the future home of the Louvre Abu Dhabi,
Zayed National Museum and Guggenheim Abu
Dhabi. Seen in this context, Abu Dhabi Art
(ADA), launched in 2009, is much more than a
commercial art fair. It has a vital role to play as a
catalyst for the development of a vibrant art
scene in the city. On the commercial front, ADA
is a boutique fair with a small number of
carefully selected galleries. But it fulfills its
wider role of engaging the community with art,
encouraging local talent and facilitating
dialogue between artists from around the world
by hosting an extensive public program of
exhibitions, talks, discussions and workshops
for all ages.

The fourth edition of the fair will be held from
November 7 - 10 at the Manarat Al Saadiyat
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exhibition center and the UAE Pavilion on
Saadiyat Island. It will feature 50 leading
modern and contemporary art and design
galleries from around the world, and a public
program that extends beyond the four days of
the fair. “Abu Dhabi Art offers a vibrant platform
for modern, contemporary art and design. It is
the place to appreciate innovative and cutting-
edge art exhibited by established and emerging
galleries from across the globe. The fair
complements Abu Dhabi’s thriving cultural
scene in the lead-up to the opening of the
museums in the Saadiyat Cultural District, and
is the new meetingplace for the art world.
Whether you intend to buy or experience
museum-quality art in an iconic setting;
discover new or more affordable works in our
dedicated section for emerging artists; or be
engaged intellectually in the public program -
there is something for everyone during these
four days,” says Rita Aoun-Abdo, Executive
Director of the Cultural Department.

The list of galleries for this year includes ADA
regulars such as Tony Shafrazi, David Zwirner
and Gagosian Gallery, as well as first-time
participants such as Athr Gallery from Saudi
Arabia; Ota Fine Arts, Japan; Kukje Gallery from
South Korea; Tina Kim from Taiwan; Paul

Stolper and Simon Lee from London; and
Artspace from Dubai. “We are happy to see an
80% return rate from previous participants, and
also to welcome many new galleries this year. It
is difficult to select a small number from the
caliber of galleries we get, but we
conceptualized ADA as a boutique fair because
ours is an emerging market, and also because a
smaller event gives visitors a better chance to
appreciate all the exhibits,” says Nicole Ure,
Senior Cultural Projects Manager.

Kerlin Gallery from Ireland is among those
who have been at the fair since the first edition.
“We want to be here because the fair has
positioned itself at the crossroads of ‘East meets
West’, which is so relevant in today’s global
market. Our ADA program was designed to
create a growing awareness of the artists we
represent, hence every year we select or
commission special works by a small number of
artists. Last year we presented a solo exhibition
by Sean Scully featuring his mega-double
triptych ‘Tin Mal’. This year we are presenting
Scully’s ‘Alhambra’ series of photographic art, a
new painting by Mark Francis; and a new
sculpture by Liam Gillick designed especially
for ADA using his signature Plexiglas and
aluminum,” says John Kennedy, Director of the



gallery. Given the city’s ambitious future plans,
it is not surprising that the galleries like to
showcase museum-quality pieces by their best
artists. The ‘Beyond’ section in the open air
exhibition area around Manarat Al Saadiyat
encourages galleries also to exhibit large
sculptures, site specific installations, public
artworks and performance art. This year, art
lovers can expect to see important new works by
top contemporary artists and designers such as
Douglas Gordon, Richard Prince, Subodh
Gupta, Abdul Nasser Gharem, Farhad Moshiri,
Iwain Wirth, Kamel Mennour, Philip Hoffman,
Samia Halaby and Stewart Haygarth.

But the fair is not only about big names and
expensive art. Visitors can also find more
affordable art by new and upcoming artists,
especially in the ‘Signature’ section, which has
been earmarked for solo shows by emerging
artists. Similarly, the "Bidaya" (Arabic for
beginning) section of the fair, offers one
emerging gallery the chance to showcase its
artists on an international platform.

This year Istanbul based CDA Projects has
made the cut, and it will display artworks by
established and emerging Turkish artists such
as Adel Abidin, Janet Bellotto, Burcak Bingol,
Ahmet Elhan and others. The gallery’s director
Moiz Zilberman, is excited about their first
appearance at an art fair in the region. “With its
pioneering collaborations with prestigious
international art institutions, Abu Dhabi is
becoming a central force in shaping and writing
the history of the whole region.

"Participating in the fair is an important step
for us in building awareness about
contemporary Turkish art, as well as developing
strong relationships with regional and
international galleries and art institutions,”
he says.

Atassi Gallery work by Ahmed Moualla

DESIGNING IS ART
The design segment of the fair will feature
renowned regional and international design
galleries and will highlight the long history of
design in the Middle East and its significance in
Middle Eastern culture. “We are happy to
present two interesting interactive program this
year - ADA Designs studio, which is a dedicated
space for designers to present kinetic displays
and live demonstrations; and ADA Design
Workshops, where local and international
designers will conduct creative workshops.
" This year we have designers from many
different fields such as architecture, fashion,
industrial design and interior design; and we are
particularly excited to have workshops that will
focus on famous designers interacting with local
craftspeople to engage with the tradition of
handicrafts in the region and interpretitin a
contemporary way,” says Ure. An exhibition of
haute jewelry pieces by Bulgari, presenting the
quintessence of the 127-year-old brand will
present another aspect of design at the fair.

ADA’s impressive venue adds a special
dimension to the fair. Manarat Al Saadiyatis a
spacious, purpose-built exhibition center. And
the iconic, sand dune inspired UAE Pavilion,
designed by Lord Norman Foster was originally
built for the World Expo 2010 in Shanghai. The
3,200 sqm structure was later dismantled,
shipped to Abu Dhabi and reconstructed on
Saadiyat Island. "Since moving here last year,
we have thought a lot about how to utilize these
special venues in the best possible way. This
year, we plan to activate the area between the
two buildings, through the ‘ADA Plaza Evenings’
,featuring outdoor film screenings,
performances and other events,” says Ure.

The spacious venue also allows ADA to
organize a large variety of interactive events for

Ota Fine Arts
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the public. “We organize art exhibitions, talks
and workshops throughout the year at Manarat
Al Saadiyat. But during the fair we try to
capitalize on the artists, gallerists, curators and
collectors who are here for the event, to create
program that help audiences to better
understand the artworks on display. This year
we are looking to kick off the program with a
discussion on ‘collecting art’ by a panel of
knowledgeable collectors. The idea is to give
people some idea about buying art before they
visit the fair,” says Tairone Bastien, Public
Program Manager.

The ‘ADA Talks’ segment of the program will
also feature panel discussions on topics such as
'Transnational art and the condition of
globalization to which it responds’; ‘How
galleries and artists are adapting to the
changing landscape of the global art market’;
‘An artist’s journey from studying art to
exhibiting in galleries and art institutions’; and
‘important movements and figures in 20th
century Middle Eastern art’. There will also be
‘Conversations’ with artists and art world
professionals about their creative process,
formative years and current projects. A fun and
spontaneous part of the program is ADA
Interviews, featuring informal, 15-minute chats
with artists, gallerists, collectors and curators,
conducted in the exhibition areas. Previous
editions of the fair have featured stimulating
talks and conversations with artists Jeff Koons
and Monir Farmanfarmaian, gallerists Tony
Shafrazi and Larry Gagosian and new collector-
cum-gallerist Hisham Samawi. Details of this
year’s participants have not been revealed yet,
but with names such as Subodh Gupta, Farhad
Moshiri and Philip Hoffman expected to be at
the fair, one can look forward to some lively and
stimulating sessions.

One of the most popular and unique features
of ADA is 'Arts Talks and Sensations '(ATS).
This is a curated exhibition that integrates film
and live performances with interactive artworks
and large installations. For the first time, the
exhibition has been extended for two months
beyond the duration of the fair, to enable more
people to enjoy it. Following on from last year’s
theme of ‘The Island’, curator Fabrice Bousteau
once again welcomes visitors to ‘The Island’ - an
imaginary territory, an exotic haven, a strange
universe with its own exhilarating ambience,
created in the heart of Manarat Al Sadiyat.

“Our aim is to bring together artists from
different countries and various forms of
contemporary art to create a sensory and
intellectual experience that catersto a

multicultural audience. We decided to continue
with the theme of “The Island’ because we want
this concept to become inseparably linked with
Saadiyat Island and with Abu Dhabi. The idea of
the island is a way to broaden the mind, to cross
borders and to discover new utopias, which
reflects the spirit of Abu Dhabi itself. But this
year we want to go deeper and explore the
theme from the perspective of the island that
lives inside every person’s mind and heart,”
says Bousteau.

Highlights of this year’s ATS include dance
performances, video art with a focus on India,
and a series of films about islands. “We want to
invite visitors to discover and explore the island
in terms of its geography, landscape and buried
‘treasures’ through the installations and the
performances by the island’s inhabitants - the
artists and performers. The island experience
includes artworks that will take visitors through
‘the crossing’ to ‘the clearing’, from the ‘port’ to
the meeting place of the ‘souq’, and introduce
them to the ‘flora’ and ‘fauna’ on the island,”
says Bousteau.

An important aspect of ADA is the initiatives
ithaslaunched to encourage emerging Emirati
artists. Artyfact, the fair’s non-for-profit retail
store offers artworks and products designed by
young Emirati artists, including products made
from recycled waste, under the WOW (Winning
over Waste) initiative. And 'Wings' competition
invites them to reinterpret the fair’s logo, with
the winning designs being used on banners and
signage at the fair venue and on merchandise in
the retail shop. Last year it hosted an exhibition
of work by emerging artists, titled'Emirati
Expressions'. And is currently working with
many artists to hold a similar event in the future.
“This year, the fair is collaborating with the
Sheikha Salama bint Hamdan Al Nahyan
Foundation on its ‘Art for All’ initiative which
aims to engage every section of the community
with art and encourage emerging local artists.
The Art for All Community Pavilion at ADA will
feature an exhibition by young artists, talks by
emerging artists and workshops and other art
activities for all ages. A space has also been
earmarked for booths by non-profit regional
organizations such as Emirates Fine Arts
Society, the Emirates Foundation and
TwoFour54,” says Ure.

ADA 2012 is organized by Abu Dhabi Tourism &
Culture Authority (TCA Abu Dhabi) and
sponsored by BVLGARI, with Abu Dhabi
Commercial Bank and Dolphin Energy as
associate sponsors.For more information go to:
www.abudhabiartfair.ae
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Thinking putty can stretch like rubber and bounce like a ball, and
because it is silicon-based, it won't dry out or crumble over time.
It is part toy, part stress reliever, part physical therapy and
entirely addictive!

Once you start playing it's hard to stop!

Villagio Mall Tel. 44135823 - Landmark Mall Tel. 44182245

virginmegastore. ga facebook.com/virginmena ,‘ twitter.com/virginmena H
Vallabie at MY ERL):T=



THE MAGNETISM OF
MASERATI ISIN ITS DRIVING PROWESS

AND LYRICAL EXHAUST NOTE...

The Trident is
said to be
inspired by a
statue of Neptune
at the Piazza del
Nettuno, in the
center of
Bologna, in which
he holds a trident
in his right hand.
Its head inspired
one of the
Maserati
brothers, Mario to
design the
badge.
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verything from the lyrical note and the
powerful surge of the engine, the clean
aerodynamic exterior and the flashing
red trident is characteristic of the
Maserati name, synonymous nowadays
with pure driving pleasure.

Maserati, a business born out of an
obsessive passion for cars, was
established in 1914 in Bologna, Italy.
Alfieri Maserati, who was building and
preparing racing cars for a brand called
Diatto at the time, left the company in
1926 and established Maserati with his brothers. Their
expertise in building race cars saw one of their first models
winning the Targa Florio race in 1926.

Over the years, Maserati began to produce cars which were
quicker and more powerful, showing their mettle on the
racing circuit and on the roads. Fast-forward to the present,
and T Qatar was invited to drive the 2013 Maserati
GranTurismo Sport, a model that replaces both the
GranTurismo S and GranTurismo S Automatic in the line-up.

On the outside, the GranTurismo Sport espouses the look
introduced on the original model, but there is a new front
splitter to increase aerodynamic efficiency and guide more

air to the compound metal brake discs. Other exterior
touches include more pronounced side skirts and 20
percent darker tint on the tail-lamp lenses. The tell-tale
trident in the grille gets red highlights now, a Maserati ritual
for marking its most powerful cars. Headlights and front
airflow are the two big issues addressed, with full-LED
daytime running lights and adaptive light control.

Getting in reveals a driver’s zone which is ideal for a GT
experience. The new power front seats with integrated
headrests and the sporting side bolsters are a welcome
upgrade. The seats have improved lower back support and
the side bolsters keeps occupants well planted on winding
roads. The front seats also feature a thinner rear shell that
yields an additional 20mm of leg room for the rear
passengers. The cabin is a true rendition of what Italian
design flair and fine leather craftsmanship can achieve, with
rich soft hides skilfully stitched together and high quality
materials used throughout. User interfaces for cabin
technology (navigation and Bluetooth phone integration),
are top-notch and conveniently laid out.

Speaking of luxury, with the introduction of the Sport
Line customers can now steep their GT in carbon fibre, right
from skirts, mirrors and even exhaust tailpipes. There’s also
an extended palette of colors to choose from, including



matte paint. Personalization is the name of the game right
now, and Maserati’s truly embracing it.

Driving around Modena, the nearly 300-kilometer road
map included the Autostrada allowing for flat-out speeds, to
foothill driving, where the car's improved cornering
dynamics were amply tested. This is in part due to a two-
millimetre-thicker rear stabilizer bar that matches up with
the latest generation Sport Skyhook adaptive suspension and
the double wishbone structures at all four corners.

The 4.7-litre V8 has been upgraded to deliver 453 bhp,
which has been achieved with redesigned pistons and a
revised combustion process. The car has an overall air of
sophistication, and has been programmed beautifully by
Maserati. Willing to hang on to 7500 rpm in Sport mode, it
changes up incredibly smoothly, and blips on downchanges

when you’re pushing on. The paddle shifter is responsive, and
manual changes have clearly been tightened up. For long
distance drivers, there’s also one really big bonus - its top
gear ratio is appreciably lengthy, giving 2500 rpm 80 mph
cruising.

Obviously the driving experience is complimented (or
rather, completed) by the famous Maserati exhaust note.
Lifting off the throttle pedal of the GT Sport effuses a series
of wonderful, progressively descending notes, beautifully
rounded and true to its Italian lineage.

The GranTurismo Sport is for the discerning driver who
doesn’t want to be compromised by four-door styling and
appreciates the timeless design of this beautiful beast.




GUY SAVOY
CELEBRATES LIFE e

FRENCHMAN IS CHALLENGING HIMSELF TO APPLY HIS
CULINARY CRAFTSMANSHIP IN DOHA BY RORY COEN
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orld-renowned three-star
Michelin chef, Guy Savoy
-in collaboration with
Qatar Luxury Group
(QLG) - will open his new
restaurant at The
Pearl-Qatar later this year.
With operations already
in Singapore, Las Vegas
and Paris, the Frenchman
is challenging himself to
apply his culinary
craftsmanship in a city
which is buzzing with anticipation every day.

As I'waited for my waiter to take my orderin a
Parisian bistro recently, I noticed another had
been kidnapped by a gaggle of French
teenagers for the best part of ten minutes. He

had his pen and pad at the ready, fielding every
query thrown at him. Having satisfied their
pedantic curiosities, they got up to leave,
devilishly dissatisfied with their options. The
waiter simply moved across to another table,
absolutely unperturbed by their acute exit. As if
it happened all the time.

The French certainly have a fascinating
appreciation for food - one which is celebrated
in their national two-hour lunch break. Once
the clock strikes noon, they fix their berets and
head for their reservation. When they set so
much store by getting their order right, I guess
they need the extra time. Nowhere else in the
world is food discussed, appraised and
critiqued more than in France. Where many of
us were brought up to believe that food is
merely sustenance, the French seeitasa



pastime. It is bad manners to eat your lunch at your desk, but Guy connects with the local fishermen as he
I’m not sure if you’re insulting the French or the sandwich. Sl S A S )

Needing to reconcile myself to their haughtiness for
culinary perfection, I wanted to get inside the mind of
three-star Michelin chef Guy Savoy, who was in Doha recently
to oversee the progression of his eponymous restaurant at The
Pearl-Qatar, due to open later this year. Savoy was born and
raised in Bourgoin-Jallieu, just outside Lyon in the southeast of
France, and opened his first restaurant on Rue Duret in Paris
in1980. A year later, he earned his first Michelin star.

Whatever his professional expertise, it would have been
slippery of me to begin with a man from south east France on a
topic other than rugby, and we exchanged friendly banter
about recent exchanges between our native countries. He
intimated that Ireland always gives France a good game, yet
there is only ever one winner.

There’s only ever one winner when it comes to food
appreciation as well. Whilst Savoy —and I would expect most
French kids - was brought up by a mother who instilled in him
a passion for food preparation and discussion, my motherwas  layered brioche with mushrooms and truffle butter. Savoy

alittle more conservative in her thinking. If I made any loves to play with vegetables, and the artichoke and
comment - good, bad or indifferent - about my dinner, I was mushroom are two of his favourites in particular. In this dish
sent to bed and the dog would get alone, he manages to use the two and provide a taste to
‘ ‘ the rest of it. stimulate all the senses.
For Savoy, cuisine is a day-to- “Ilove working with vegetables, and mushrooms in
“ day discipline in which time and particular - you can do so much with them,” he explained.
IN FRANC E’ COORING work by a multitude of workers “With meat, you are very limited in what you can do, but there
IS A SERIOUS ART combine, to be subject onlytothe  are no such limitations with vegetables. You have so many
F 0 RM AN D A NATI 0 NA L scrutiny of the senses. It is the art options: purees, soups, desserts. For a chef, there is much
of instantaneously transforming more scope for fun and experiment, and this dish is one of my
S P O RT,” J u L l A historical products into happiness favorites.
CHILD. AMERICAN and pleasure, where his kitchens “It’s cooked in a truffle juice,” he said. “The flaky brioche
’ are a skilled craftman’s workshop. ~ with mushrooms further enhances the flavor. Spread with
C H E F , AU T H O R Inspiration comes in many guises truffle butter, the elegant crouton is a savory adaptation of the

AND TELEVI S | O N and a dish may originate from fruit brioche from my childhood.”

anything, be it a sensation, a How about the line-caught whiting with caviar, Dublin Bay
PL RS ON ALI TY, WH O memory or a chance meeting. prawn tartar and lemon jelly? Whiting? Really?
PENNED THE B O O K “For me cooking is magic,” he Savoy realized that careful handling and gentle cooking of
M A ST E R I N G T H E A RT announced, I think - his French this fish could transform its flesh and produce remarkable
was richly accented. “But you results.
O F F R E N C H C 0 O K I N G cannot perform this magic unless “Whiting is normally insipid and general to taste,” he said,
you appreciate what has happened ~ “but we deliver something elegant and silky, changing its
’ ’ to get the ingredients to your appearance into something translucent. The line-caught
workshop. Dishes take shape whiting is crafted in such a way, and is presented in rounds,

through a series of stages, each one  topped with caviar grains that add their salty force and actas a
designed to elicit an emotion. Whilst I can cook in a matter of ~ noble seasoning. A Dublin Bay prawn tartar and a vegetable
hours, it takes weeks to grow carrots and months to producea  broth strewn with lemon beads surround the whiting with
chicken, so when I am cooking, I am always thinking aboutthe ~ sweetness and crispiness.”

fishermen out at sea or the gardeners harvesting the Every Guy Savoy restaurant tries to wed French flair with

vegetables. The whole process gives the food life, and at my some of the local culinary idiosyncrasies, and he hopes to be

restaurants a meal is a celebration of life.” able to interpret Arab and Qatari cuisine in his own way. I got
About his association with QLG, Savoy said: “I wanted to the feeling he was still searching for inspiration, but he

work with QLG as we share the same philosophy - everything ~ revealed Katara Cultural Village had something special.

they do is about ensuring the utmost quality, and that is what I “We were sitting on a terrace at a Turkish restaurant at

have dedicated my life to as a Chef. When people dine at my Katara; I looked around and I felt the place was idyllic. A dish
restaurant I want them to leave their concerns at the doorand ~ can take weeks and months to get right - it’s like a puzzle you
have the best possible time which means providing the highest  are trying to resolve. Inspiration is just the beginning; you have

uality of food, service and decor.” towork so hard to develop it.”
quality p

I guess if it takes so long to produce a master dish, it might
Restaurants and recipes be decorous to quiz the waiter somewhat about its flavors and

Savoy has restaurants in Paris, Las Vegas and Singapore, whilst  textures. However, I have a feeling the group of French
)«

it’s “coming soon” for Doha. All of them display his signature ~ teenagers were looking for the name and bloodline of the
dishes, including his artichoke and black truffle soup and chicken.
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NOT JUST ANY
OTHER ROOM ¢au

FLOWERS TELLS SINDHU NAIR THAT
DESIGNING A BATHROOM IS ALL ABOUT
STIMULATING THE SENSES...

ave you ever wondered at the
design competency involved
in the making of a water
faucet? Have you ever looked
up and marveled at the
pristine shower that seems to
rain down droplets, all of
surprisingly identical bulk? It
is time that you did, for

| design is no longer

| something you admire in passing. It is what

| makes a product stand out from the crowd -
combining practicality with ingenuity;
balancing virtues of sustainability with
cost-effectiveness while being creative at its
very base.

No wonder then that the Grohe design team,
consisting of 17 people and led by Paul Flowers,
bagged the Red Dot Design Team of the Year
award, a highly desirable title in the world of
product design.

Being the first sanitary manufacturer to be
awarded this prestigious title, Grohe joins the
ranks of previous winners like Bose, BMW,
Adidas, Apple, Audi, Sony and Philips.

Paul tells TQatar why there never is a dull
moment in designing bathroom fittings.

"“How innovative can a bathroom fitting
ever be?
Istrongly believe there is immense scope for
innovation in.the bathroom, but your
innovations must give the consumer a real
benefit or inspiration. Personally, I favor a
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blend of practicality and stimulation of the
senses. Digital technologies have continued to
make inroads into all areas of people’s daily
lives. As designers, our job is to find sensible
ways of using digitization in the bathroom, a
space where people retreat to relax and care for
their bodies. More importantly, the use of
digital technology should not result in more
complication. Rather, digitization should lead
to smart solutions that add to people’s comfort
and wellbeing. We are challenged to come up
with well-thought-out designs to lower the
psychological barriers that frequently stand in
the way of people embracing digital technology.
I believe that intuitive design is the key here.

How is the winning of multiple design
awards reflected in the quality of the
products you deliver?

You work all your professional life for this kind
of success and actually accomplishing it is
clearly a highlight in any designer’s career.
These accolades are a fantastic confirmation of
the uniqueness of the products created by us
and they crystallize our design vision. Being
named the “Red Dot Design Team Of the Year”
was like winning an Academy Award - it is
something you always dream of. Now, as a
team, we do our very best to live up to the
standards that people can expect from the
winners of such a renowned award.

Do you agree that designing bathroom
fittings is more of an engineering featthana



matter of design ability?
I'think today both aspects are fundamental. The role of the
bathroom has changed from a purely functional room for
cleansing to an oasis of well-being (including digital
technologies, entertainment facilities, and therapeutic
elements like lights, sound and aroma, and exercise
equipment). Never underestimate the importance of a
well-furnished bathroom, because you can make it your
private spa and use it for personal relaxation

‘ ‘ as well as vitalization. Water truly has great

THE ROLE OF
THE BATHROOM
HAS CHANGED

power over our bodies, and we enjoy it even
more when it is presented to us by means of
attractive and functional products that meet
our taste in design and our personal
requirements regarding the technology.

FROM A PURELY

What is your design process like, from the
F u N CT I 0 NAL RO O M inception of anideato industrial’ design?

FOR CLEANSING TO
AN OASIS OF WELL

BEING

We approach each project with a number of
simple questions: What do people need?
What do they want? What are they “ready”
for? This consumer-centric approach
ensures that our products are relevant and

’ ’ add value to people’s daily lives. The next

phase is research. In conjunction with our

colleagues on the marketing side, we collate
as much information as possible on the potential market and
consumers’ needs. Our team then explores potential
scenarios and concepts to understand what would fulfill
customers’ conscious and unconscious needs. These
concepts are evaluated as part of what we call a “design
quality review” and are then further elaborated, following
which they are translated into a three-dimensional concept
using special computer software. The prototypes we create
allow us to experience the ergonomic qualities and the actual
form of the designs. In this phase, we work closely with our
engineers to incorporate the technical components inside the

-
-

faucet or fitting. This permits us to test the actual feasibility of
the projects. We then refine the design and create a
presentation model, which marks the final stage of the design
process.

Do you really yearn to go out there and design buildings
for achange?

My approach to design is consumer-centric and I have applied
this philosophy in everything I have created, from televisions
to furniture and showers. I hope in my career I am given the
opportunity to transfer this philosophy to many other areas,
including buildings.

What is your personal design principle?

Good design goes beyond pure form and function. A product
should be designed so that a relationship is formed with its
user. Our goal is to create sustainable products that can be
used intuitively and enjoyed by the customers. You can never
grow tired of seeing good design because it never ceases to
surprise you!

Your favorite designer, your favorite building and your
favorite product...
Itake particular pride in our Grohe Ondus Collection. It is
easy to operate, creates a unique water experience, and helps
minimize water and energy consumption. It’s a smart digital
control system that allows you to save your favorite water
temperature and your preferred water volume. This line,
which has already garnered the “Red Dot Best of the Best”
award, sets new trends in the sanitary market in terms of its
style (sensual minimalism) and color (available in Velvet
Black, Moon White, Frosted Titanium and Starlight Chrome).
I admire industrial designers such as Sam Hecht, Jasper
Morrison, Dieter Rams, the Japanese product designer Naoto
Fukasawa and Jonathan Ive, the Vice-President of Industrial
Design at Apple Inc. The work of these designers is simple,
intuitive and honest. They remove the unnecessary elements

@ Qatar 99



face (Darar

19

EXPERIENCE,

RESEARCH AND

INSPIRATION

ARE IMPORTANT
FACTORS THAT ARL
CONSIDERED AS
WE DEVELOP NEW

PRODUCTS
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of design. One of my favorite buildings at the moment is the
Shard in London, designed by Italian architect Renzo Piano.

How do you incorporate innovation, aesthetics and
environmental standards in your products?

Whenever we set out to design something, we are acutely
aware of the need to create sustainable products, which is
why ecological considerations go into our
design process right from the start.
Essentially, we have two different approaches
here: either sustainability is part of the
product’s core technology, or we incorporate
water and energy saving solutions into its
design. Experience, research and inspiration
are important factors that are considered as
we develop new products. Initially, we
monitor and analyze all emerging fashions,
movements and behaviors, and design and
shape our own interpretations of the trends
that are born out of them. We travel vastly,
attending design conferences and
exhibitions, and draw inspiration from
architecture to electronics to nature (the
most amazing and best-functioning designs
are often created by nature, anyway). Once
we have collected enough ideas and inspiration, we work on
creating the shapes and forms of a new product. Professional
experience is an important advantage at this stage because it
is essential to gauge whether an envisaged design will
actually be feasible in an industrial manufacturing process.
Needless to say, it is equally indispensable to test the limits of
what is considered feasible and to break new ground.

THE AWARD-WINNING DESIGNS

"In the past two years, we have received awards for
diverse products such as our Allure Brilliant and Veris
faucet lines, our K7 kitchen series and our Power&Soul
line of hand showers. Add to that, our Digital
Collection that has ushered in a new era of
user-friendliness in the bathroom. These fittings are
flexible and comfortable to use, thanks to a universal
design. Grohe F-digital’s intuitive operation and
innovative technologies make it a typical Grohe Spa™
product that offers personalized solutions and puts the
user center-stage.

"l think it is our unerring insistence on creating unique
combinations of form and function that raise the bar
for the industry while doing justice to aspects such as
ergonomics and quality.

"One of our more recent and aesthetically advanced
collections is the Allure Brilliant because of its unique
faceted design. With its clean, angular shapes, the
six-sided Allure faucet line clearly determines a fresh
new style for Grohe Spa. Allure Brilliant lends the
bathroom a unique identity and an exclusive aura.
Exact edges and cuts make it look truly individual and
diverse surfaces reflect light in unique variations.
Grohe F-digital is a technological revolution in
designing modern bathrooms because of the new
technologies and the intuitive control of the water
flow. Whether it's the wash basin, the bidet or the
bathtub, every water outlet can be controlled. Wireless
operation means total freedom of design, as both the
controller and the diverter can be positioned
anywhere in the bathroom separately from the faucet
- on the tiles, the bathtub or wash basin or the
bathroom furniture and consoles. This is customized
bathroom design at its best."




Ehe New Pork Times Gtyle Magazine WOMEN'S FASHION FALL 2012

F L E u R S H ()W ARTWORK BY VICTOIRE DE CASTELLANE
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EARTH MOTHER IN THE FORESTS
AND FIELDS OF UPSTATE NEW
YORK, KEBEDE DRESSES

FLORAL VELVET UP WITH A
FEATHERY FASCINATOR AND DOWN
WITH A SLOUCHY POPCORN

KNIT. ANN DEMEULEMEESTER
HEADPIECES, QR3,880 EACH;
ANTONIOLI.EU. JUNYA WATANABE
COMME DES GARCONS TOP,
QR2,111, AND RED DRESS, QR5,569;
(212) 604-9200. JUNYA WATANABE
COMME DES GARCONS

BLACK DRESS, QR2,930; BERGDORF
GOODMAN, (800)558-1855.
KIMBERLY MCDONALD EARRINGS,
QR72,800; BERGDORF GOODMAN.

OPPOSITE: BURBERRY PRORSUM
COAT, QR14,542; BURBERRY.COM.
SPORTMAX SWEATER, QR3,968;
(212) 674-1817. BOTTEGA VENETA
DRESS, QR23,296; BOTTEGAVENETA
.COM. PRADA BACKPACK, QR2,894,
AND KEY CHAIN, QR801; PRADA.
COM. KIMBERLY MCDONALD
EARRINGS, QR61,880; BERGDORF
GOODMAN. MONIQUE PEAN
NECKLACE,

» QR9,974; BARNEYS NEW YORK,
(212) 826-8900. THURSDAY FRIDAY
KEY RING, QR237; THUFRI.COM.




THE VELVET
REVOLUTION

WITH STORM CLOUDS GATHERING,
SOMETHING WITCHY THIS WAY COMES. Lipa Kebede
BRINGS.THE SEASON'S DARKLY ROMANTIC ~
EVENING FABRICS INTO THE LIGHT OF DAY.

PHOTOGRAPHS BY CASS BIRD -
FASHION EDITOR: VANESSA TRAINA

t..

* ALL PRICES INDICATIVE. FOR AVAILABILITY & BOUTIQUE DETAILS CHECK BRAND DIRECTORY ON PAGE 114 ‘ Q"‘t"‘r 103
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TERRESTRIAL BEING JAUNTY
CASHMERE GIVES PAISLEY
VELVET SOME DAYTIME CRED,
WHILE BIRKS AND SOCKS
BRING PLUSH LEGGINGS
DOWN TO EARTH. ETRO
DRESS, QR23,624; (212) 317-
9096. CHANEL SWEATER,
QR16,744;

(800)550-0005. ERICKSON
BEAMON EARRINGS, QR2,202;
SHOPCURVE.COM. KIMBERLY
MCDONALD RING, QR24,024;
NET-A-PORTER.COM.

OPPOSITE: CHANEL JACKET,
PRICE ON REQUEST, AND
SKIRT, QR16,416. JEAN PAUL
GAULTIER LEGGINGS,
QR3,440; NORDSTROM.COM.
THE GAP SOCKS, QR23.66;
GAP.COM. BIRKENSTOCK
SANDALS, QR437;
BIRKENSTOCKUSA.COM.
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OUTDOOR DRAMA WHILE

A LIGHT RAIN FELL, KEBEDE
BRAVED THE WEATHER IN
LAYERS OF VELVET AND
TWEED SET OFF BY BIG,
BRIGHT JEWELRY. SALVATORE
FERRAGAMO COAT, QR16,744;
FERRAGAMO.COM. LOUIS
VUITTON DRESS, PRICE ON

REQUEST; LOUISVUITTON.COM.

EMPORIO ARMANI JACKET
(AROUND WAIST), QR3,258;
ARMANI.COM. ERICKSON

BEAMON EARRINGS, $395.

OPPOSITE: GUCCI TOP,
QR4,186, AND SKIRT, QR7,098;
GUCCI.COM. CHANEL PANTS,
QR15,889. KIMBERLY
MCDONALD RING, QR32,396;
RICHARDS, GREENWICH,
CONN.,

(203) 622-0551. MONIQUE
PEAN EARRINGS, QR8,044,
AND BRACELETS (ON RIGHT
HAND), QR9,009, QR3,130,
QR4,077, (ON LEFT HAND),
QR7,808, QR2,930,

QR3,640, QR3,130, QR3,130,
QR3,130. LIZZIE FORTUNATO
JEWELS NECKLACE, QR1,383;
SHOP.

LIZZIEFORTUNATOJEWELS.COM.
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WELL

ROUNDED

AMBER HEARD
—MODEL, ACTIVIST,
ACTION HEROINE
~THROWS SOME SERIOUS

CURVES.

PHOTOGRAPHS BY TERRY RICHARDSON
FASHION EDITOR: SARA MOONVES

SHAPE SHIFTER HEARD SHOWS OFF IN THE
SEASON’S LONG-SLEEVE DATE-NIGHT DRESSES.
EMILIO PUCCI DRESS, QR13,796; EMILIOPUCCI.
COM. DIANE VON FURSTENBERG BY H. STERN
BRACELET, QR54,964; HSTERN.NET. ASPREY RING,
QR28,392; (212) 688-1811.

OPPOSITE: WITH HER DOG PISTOL, IN A DRESS
BY DONNA KARAN NEW YORK, QR10,902;
SAKSFIFTHAVENUE.COM. MICHAEL KORS

EARRINGS, PRICE ON REQUEST; (866) 709-5677.

DAVID WEBB RING, PRICE ON REQUEST;

DAVIDWEBB.COM. MANOLO BLAHNIK SHOES,

QR3,440; (212) 582-3007.






‘ S H E ’ S A punch-throwing,

gun-shooting, crown-wearing,
sash-bearing, beauty-pageant Barbie
with a twist,” says the actress Amber
Heard of her role in the Robert
Rodriguez action film ‘“Machete Kills,”
due out next year. Similar words could
be used to describe the 26-year-old
actress, who at age 16 fled Catholic
school in Austin, Tex., for a try at
modeling in New York — but who still
listens to the blues and is a crack shot
with her .357 Magnum. Heard is also a
Guess model, whose va-va-voom looks
and progressive views on sexuality —
she spoke out on behalf of the L.G.B.T.
community at a 2010 Gay & Lesbian
Alliance Against Defamation event —
have earned her many a racy headline.
Not that she’s noticed; Heard doesn’t
read the gossips, anyway. (So don’t ask
her about “‘Johnny Depp, Amber Heard
Are ‘100 Percent Dating.””’) “If T had
the time, I'd be reading my book or
doing the crossword,” she says,
referring to her one-week summer
before filming “‘Paranoia,” a thriller
with Liam Hemsworth. (Her most
recent role was in the film adaptation of
Hunter S. Thompson’s ‘““The Rum
Diary.”’) In between movies, Heard,
who has made trips to the Mexico
border with Amnesty International, will ) |
work with the organization on a
bilingual campaign to help raise ‘
awareness about current immigration
policies. “It’'ll be something we present |
both on a grass-roots level and a lobby

level,” she says. Barbie goes to
Washington? KATHRYN BRANCH

FROM THE HIP COLOR MEETS TEXTURE, IN
SPONGEY KNIT OR LACE. LANVIN DRESS,
QR13,577; (646) 613-9541. MANOLO BLAHNIK
SHOES, QR2,166; BERGDORFGOODMAN.COM.

OPPOSITE: MICHAEL KORS DRESS, QR14,895.
COMMANDO SLIP (WORN UNDERNEATH),
QR284; JOURNELLE.COM. DAVID WEBB RING,
QR65,520. DAVID YURMAN EARRINGS,
QR10,738; (212) 752-4255. FASHION
ASSOCIATE: RAE BOXER. HAIR BY DUFFY AT
TIM HOWARD MANAGEMENT. MAKEUP BY

FRANK B. AT THE WALL GROUP. MANICURE BY
ALICIA TORELLO AT THE WALL GROUP.
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Emma Watson, the onetime co-star of the most successful
movie franchise ever, is a very grateful and a very lucky
person. How do I know that? Because I sat down with the
22-year-old in a gastropub in a trendy neighborhood of North
London, and in the course of an hour’s conversation she said
“grateful’”’ five times and “‘lucky”’ eight. True, of those five
“grateful”’s two were of the “‘ungrateful” form — yet these
were embedded in clauses like “I felt guilty because I felt like
that meant I was ungrateful. ...”” So, as you can see, Watson

is a young woman who wants it put firmly on the record that
she understands human lives are shaken up in the snow globe
of uncertainty, and that simply because she’s ended up being

covered in golden flakes, she doesn’t take it as her due, oh, no.

Pale skinned, serious of mien, with tiny little Meissen
china ears furled tightly against her tiny little Meissen china
head, her brown hair scraped back into a bunch, her meager
form lost in a baggy white T-shirt, Watson still looks younger
than she is. She’s neat-featured; all the headlines of her face
— eyes, brows, cheekbones — seem as if underlined. And
it’s quite possible that this rather serious emphasis, all those
years ago, alerted the casting director that this 9-year-old girl
should play Hermione Granger in the Harry Potter movies,
rather than the umpteen thousand others who were gagging,

THE GRADUATL

AFTERA DECADE

OF HARRY POTTER
MOVILES, EMMA
WATSON TRADED
HOGWARTS FOR
OXFORD AND BROWN.
NOW THE FORMER
CHILD STARIS BACKR
ON THE BIG SCREEN
WITHA WHOLENEW
BAG OF TRICKS.

BY WILL SELF
PHOTOGRAPHS BY ALASDAIR McLELLAN
STYLED BY ANASTASIA BARBIERI



Tweedy bird While
her Harry Potter
co-stars took
grown-up roles,
Emma Watson was
studying for her
exams. Ralph Lauren
collection jacket,
QR8,001, shirt,
QRS3,269, vest,
QR3,269, trousers,
QR3,997, and tie,
QR7,10; ralphlauren
collection.com.
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swooning, dying to do so. Oh, and then there’s her mouth,
which, in mid-moue, has a top lip that looks sharp enough to
give you a paper cut.

But setting her calendar age to one side, Watson’s neoteny
affects more than her physical appearance, for she is
enfolded in the diaphanous — yet profoundly real — swaths
of her former status as a child star. I can’t say I ever paid
that much attention to her acting in the Potter movies, but
I've looked for many, many hours in the general direction
of screens upon which Watson has performed spells, mixed
potions, ridden magical beasts and generally cavorted about.
With four children of my own, ranged over 11 years, the
eldest the same age as the actress, and the youngest just 11,
I've been exposed to a great deal more of the franchise than
Iwould’ve wished. Watson’s performances, per se, aren’t
the point here: it’s that I, like no doubt many of you, have
grown older while she grew up. When the first movie, “‘Harry
Potter and the Sorcerer’s Stone,”” came out, I was a relatively

feisty 40-year-old. But when ““Harry Potter and the Deathly
Hallows: Part 2"’ finally shazammed to its inevitable happy
ending, I was a downright cranky half-centenarian.

So, Watson will always be, for me, a nice middle-class
English girl pretending to be another nice middle-class
English girl who’s lucky enough to have magical powers
for which she’s extremely grateful. That off-screen those
magical powers consist of the ability to transform cavorting
about into huge mounds of gold — her personal fortune is
estimated at $40 million — only goes to prove that we live
in a world at least as strange as ]. K. Rowling’s fictions. Now
Watson has started to cavort in rather more adult vehicles;
the first of these is ““The Perks of Being a Wallflower,” an
indie venture directed by Stephen Chbosky and adapted
from his novel of the same name (out next month). It’s
a semi-disturbing bildungsroman, set in early 1990s
Pittsburgh, about a misfit kid named Charlie, who finds his
niche in high school when he falls in with a bunch of like-
minded misfits. Watson plays his object of desire, Sam, and
she does this with reasonable éclat and newfound maturity.
She also manages the difficult feat — for a nice English
middle-class girl — of sustaining an American accent. I
told her how good it was and she thanked me nicely and
explained how she’s honed her vowels: ‘““My grandma said —
when I was really young and I'd sing along to the radio — why
do you sing in an American accent? I guess it was because
alot of the music [ was listening to had American vocalists.
And that was something Steve said to me as well: try singing
the lines in an American accent. That kind of opened me
up. Then Iworked with a dialogue coach and I'just put in the
time to really, really listen and just go over it and over it and
over it until I could do it without thinking about it too hard.
And Ijust knew it was really important.”

I concede the above has been lightly purged of ““like”’s
(although meanly I left the “just”’s and the “really’’s), those
nonce words so crucial to the speech patterns of any Mid-
Atlantean under 30, but it does give a fair flavor of Watson’s
earnestness and dedication as an actress. I asked her why
she’s waited this long to make other movies and she put her
head on one side, thought for a while, then said: “I think at
first Ididn’t because I was always either studying or filming, I
didn’t have time to go off and do other films or other things to
sort of show people that, Oh, she is not just Hermione, she is
an actress and she can go and do these other parts and roles.
... Ididn’t, because I was so focused on, you know, on my
GCSEs and on my AS and on my A-levels and then getting
in to university and then whatever, I didn’t really have time
to do any of that.” Meanwhile, her “Potter’’ co-stars, Daniel

Camera ready Watson'’s recent movie deals — with Sofia
Coppola, Darren Aronofsky — are the beginnings of a
Hollywood mover and shaker. Junya Watanabe Comme
des Gargons coat, QR7,881, shirt, QR1,347, and trousers,
QR2,712; (212) 604-9200. Acne shoes, QR1,929; acnestudios.
com.

Graff earrings, price on request; graffdiamonds.com.
Opposite: Giorgio Armani jacket, QR9,373; armani.com.
Isabel Marant sweater, QR1,512; (212) 219-2284. Burberry
Prorsum hat, QR1,638; burberry.com. Harry Winston
earrings, price on request; harrywinston.com.






Radcliffe and Rupert Grint, had already begun to appear in
other contexts before the franchise finished; Radcliffe most
notably in a stage production of Peter Shaffer’s “Equus,”’

a distinctly challenging part that entails sturm, drang and
full-frontal nudity. Watson considered the performance
“incredibly brave, and I think people were impressed by his
dedication and his work ethic. I mean he did it when he was,
like, 17, and that play is dark and demanding and, yeah, and
you've quite literally got to be ballsy to do it.”

Watson ended up attending Brown University, and when
we spoke had just finished doing a year abroad at Oxford
University. She has one more semester at Brown before
she completes her degree. Not that she’s only studied and
Pottered — Watson is the face of Lancome, and she’s done a
fair bit of modeling over the past three years. She told me that
this was her way of establishing a public identity for herself
separate from the brainiac character of Hermione Granger.

Watson opted for Brown because it gave her more
flexibility to complete the Potter filming, and then do the
remorseless grind of publicizing the movies. I wondered if
she had enjoyed her time there, given that she was always
jetting off elsewhere, and she said, ‘“‘My first two years at
Brown weren’t easy, not because I was bullied or because
anyone gave me a particularly hard time, but just because,
you know, without the collegiate system ... and at Brown
everyone does completely different things and very much
chooses their own path, which is great, but it’s also much
more difficult, too. You're not with a group of people all the
time at one time.”

Her last year at Oxford had been easier, partly because
she was living in college and able to find a circle of friends,
but also because she was close to her mother’s home. She
grew up there, with weekends at her father’s in the same
London neighborhood where we were conducting the
interview. (Her parents, both lawyers, separated when
she was young.) Observing her career over the yearsina
desultory way, I'd gained the impression that there was

someone altogether savvy watching over her — something
she initially caviled about, but then said: ‘“Yeah, I think I've
been lucky in that neither of my parents got swept up in it, it
wasn’t something they wanted for me, it wasn’t something
that they were overawed by. They gave me the best advice
they could, and I think they gave me very good advice. But
my mum particularly said, ‘Right, you’re going to go into
these interviews and they’re going to ask you anything they
feel like asking you, and every time they ask you a question,
think about whether you’d be comfortable discussing it
with a stranger.””’” Grounded Watson undoubtedly is, and
that’s possibly why she was astute enough to realize that the
Potter franchise had acted as a splint to her career; which

is also why she’s taken the time out at college — testing her
legs in a student production of Chekhov’s “Three Sisters,”
among other things — before making her own decision about
continuing with professional acting.

The measured approach is paying dividends: after
“Wallflower” she shot ‘“The Bling Ring’’ with Sofia Coppola
in Los Angeles, and when she spoke to me she was about to
start to making Darren Aronofsky’s “‘Noah’ in New York.
It’s a fairly sharp ascent — from kiddie flicks to indie flick to
grade-A art-house movies — and I observed that from the
outside it looked rather calculating. To begin with, Watson
demurred: “I'm not really sure how I've managed to doit.”
But then she got a little more real: “I guess weirdly in my
head I knew what I wanted, I didn’t know how it would or
if it would ever happen. But before ‘Bling Ring,’ I said I'd
really wanted to meet Sofia Coppola and — this is before I
knew that she had a film in mind — ended up meeting her.
And Darren was someone who actually I met a good year
ago. And then I'm doing a film with Guillermo [del Toro]
next summer, and I went to him and said Warner Brothers
have given me the script for ‘Beauty and the Beast,” but the
only way I'd really want to do it is if you did it. And then
miraculously he said, ‘Oh, funnily enough ‘Beauty and the
Beast’ is my favorite fairy tale, I can’t let anyone else do this,

English rose
Watson considers
her modeling for
Lancéme a way to
separate herself
from Hermione
Granger.
Opposite: Chanel
jacket, price on
request;
(800)550-0005.
Dolce & Gabbana
shirt, $995;
dolcegabbana.it.
Harry Winston
earrings, price on
request. Fashion
assistant: Azza
Yousif. Hair by
Luke Hersheson at
Julian Watson
Agency. Makeup
by Val Garland at
Streeters.
Manicure by
Anatole Rainey at
premierhair
andmakeup.com.
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PRESTO CHANGO
THE METAMORPHOSIS
OF EMMA WATSON.

Growing up on the red carpet, from
age 11 to 21. From far left: Nov. 4, 2001
At the “Harry Potter and the
Philosopher’s Stone’ premiere in
London. Nov. 6, 2005 At the “Harry
Potter and the Goblet of Fire”” premiere
in London. July 3, 2007 Wearing
Chanel to the ““Harry Potter and the
Order of the Phoenix”’ premiere. Feb.
11,2008 In Burberry at a party in
London. June 3, 2009 Wearing a
Rodarte dress and Chanel shoes to a
dinner at Harvey Nichols. Sept. 22,
2009 At a Burberry party in Burberry.
March 25, 2010 Wearing a Christopher
Kane dress and Casadei shoes in
London. Feb. 10, 2012 Wearing a
Valentino dress and Christian
Louboutin shoes to the Lancome
BAFTA party in London.

GETTY IMAGES (5); WIREIMAGE (3).
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I'll start putting a team together.”’

There are inchoate glints here of a future
Hollywood mover and shaker, but, speaking
to Watson, they were offset by an impression
of someone still looking for nurture in each
new temporary family she encounters —
whether it be the Potter circus, the cast of
“Wallflower” or at Brown. I suspect it may
be this emotional connection she seeks quite
as much as fulfillment through acting. She
certainly has no desire for the glitzy lifestyle
her wealth could afford her, this she made
perfectly clear — and I believe her. (Watson
did talk to me a little about her roles, but I
simply can’t hear actors when they speak
about their work — the world around me
grows sort of misty, and often I swoon away
altogether. A famous Shakespearean actor
was once talking to me over lunch about his
Lear, and [ very nearly put my eye out with
the top of the pepper grinder.)

Iwas also touched by Watson’s tales of
coming to realize the horrific extent of her
face recognition as a child star. She told me
that up until she was 15 or 16 she still took the
bus from Oxford to London, determined to
be just an ordinary girl — this was her strange
form of rebellion — but that it became too
much when everyone on the bus was either
talking about or at her.

Nowadays, while she can walk around
fairly happily in quiet areas of London or
New York, there are plenty of other places
that are off-limits: “If I went to somewhere
busy, I wouldn’t last very long. I can’t go
to amuseum, I’ll last 10 or 15 minutes in
amuseum. The problem is that when one
person asks for a photograph, then someone
sees a flash goes off, then everyone else sort
of ...1it’s sort of like a domino effect. And then
very quickly the situation starts to get out of
control to a point where I can’t manage it on
my own.” I suggested to her that with fame
there comes a point when you decide that
whatever the downside of people gawping at
you in the street, there remains an upside, and
I'was still more touched by the trenchancy of
her reply: that it’s more just like “if life gives
you lemons, make lemonade.”

Nowadays Emma Watson is set to make a
lot more lemonade, and as I left her I thought:
I damn well hope it’s potable — then checked
myself. After all, why does it matter to me?
Unlike with her earlier screen incarnation,

I will not be compelled by my children to
witness these ones. No, I can decide to watch
her movies or not, as I choose, just as she has
chosen to become a real grown-up actress.
And that, surely, is what cinematic art should
be: an act between consenting adults. m




branddirectory

Aigner
o Blue Salon - Suhaim Bin Hamad
Street - 44466111
o Highland - The Mall - 44678678
o1 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1051

Adolfo Dominguez
o Lagoon Mall - 44811317

A. Lange & Sohne
o Al Majed Jewelry - Suhaim Bin
Hamad Street - 44478888
Agent Provocateur
o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2271
Alexander McQueen
o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2231
Amouage
o 51 East -Al Maha Center - Salwa
Road - 44257777
Armani Exchange
o Villaggio Mall - 44161005

Balmain

o 51 East - Al Maha Center - Salwa
Road - 44257777

Balenciaga

o 6 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1861

Banana Republic

o Villaggio Mall -
44135222/44507961

Barbara Bui

o Zai - Salwa Road - 44092600

Betty Barclay

o Emporium Shopping Centre -
44375796/98

Berluti

o Villaggio Mall- Via Domo -
44161860

Bikkembergs

o Blue Salon - Suhaim Bin Hamad
Street - 44466111

Blumarine

o 6 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1811

Boss Orange

o Salam Plaza - 44485555

o The Mall - 44551325

o Porto Arabia,The Pearl Qatar -
44953876 Extn 1521

Bottega Veneta

o Villaggio Mall- Via Domo -
44507354

Breitling

o Blue Salon - Suhaim Bin Hamad
Street - 44466111

Brioni

o 51 East -Al Maha Center - Salwa
Road - 44257777

Burberry

o Villaggio Mall- Via Domo -
44134551

Bvigari

o Villaggio Mall- Via Domo -
44134568

Boucheron

o Lagoona Mall 44361111/44335555
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Canali

o 6 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1831

Calvin Klein Collection

010 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2561

Carolina Herrera

o Villaggio Mall- Via Domo -
44134748

Cartier

o Cartier Boutique - Royal Plaza -
44131381

o Cartier Boutique - Villaggio Mall -
Via Domo - 44507798

Celine

o Villaggio Mall- Via Domo -
44134763

Chloe

o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2181

Christian Dior

o Villaggio Mall- Via Domo -
44135222/44134665

Chopard

o Villaggio Mall- Via Domo -
44519900

Cugini

o2 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1471

Damiani

o Blue Salon - Suhaim Bin Hamad
Street - 44466111

David Morris

o Ali Bin Ali Watches & Jewelry -
Royal Plaza - 44131391

Diesel

o Salam Stores - 44485555

o 4 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1701

Dolce & Gabbana

o Villaggio Mall- Via Domo -
44161007

Domenico Vacca

o1 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1061

Dunbhill

o Royal Plaza - 44131381

o Villaggio Mall - 44134788

Diptyque

o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2241

Elie Saab

o Zai - Salwa Road - 44092600

Emporio Armani

o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2161

Ermenegildo Zegna

o Villaggio Mall- Via Domo -
44134765

Fendi

o Al Majed Jewelry - Suhaim Bin
Hamad Street - 44478888

o Villaggio Mall- Via Domo -
44600945

Franck Muller

o Villaggio Mall- Via Domo -
44519900

Frette

o Royal Plaza - 44360560

o Landmark Shopping Mall -
44874331

Galliano

o 4 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1771

Georg Jensen

o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2251

GF Ferre

o 4 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn
1631/1641

Giorgio Armani

o 6 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1921

Giovanni Ferraris

o Al Muftah Jewelry - Al Sadd -
44441320

o Al Muftah Jewelry - Royal Plaza -
44131341

o Al Muftah Jewelry - City Centre -
44833000

Giuseppe Zanotti Design

o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2291

Givenchy

o The Mall - 44678888/44667406

Gucci

o Villaggio Mall- Via Domo -
44134612

Harry Winston
o Villaggio Mall- Via Domo -
44519900
Harmont & Blaine
o2 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1481

Hermes

o 6 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn
1911/2041

Hublot

o Al Majed Jewelry - Suhaim Bin
Hamad Street - 44478888

o Al Majed Jewelry - Villaggio Mall -
44507701

Hugo Boss

o Salam Plaza - 44485555/44077162

o The Mall - 44672200

o The Gate - 44077162 Extn 320

Ice lceberg
o 4 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1651

Jaeger LeCoulture
o Al Majed Jewelry - Villaggio Mall -
44507701
o Al Majed Boutique - Suhaim Bin
Hamad Street -Al Saad - 44478888

John Galliano
o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2301
Just Cavalli
o 4 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1751

Kenzo

o Porto Arabia - Parcel 4 - The Pearl
Qatar - 44953876 - Extn 1991

o Emporium Shopping Centre -
44375796/98

Lacoste
o Villaggio Mall - 44507191
o Landmark Shopping Mall -
44887604
Lanvin Paris
o Zai - Salwa Road - 44092600
LeoPizzo
o Ali Bin Ali W & J - Royal Plaza -
44131391
Loewe
o Zai - Salwa Road - 44507356
o Villaggio Mall- Via Domo -
44507356
Love Moschino
o2 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1061
o Emporium Shopping Centre -
44375796/98
Louis Vuitton
o Villaggio Mall- Via Domo -
44134927

Maurice Lacriox Watches

o Blue Salon - Suhaim Bin Hamad
Street - 44466111

M Missoni

o 4 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1691

Montblanc

o Villaggio Mall - 44507009

o The Mall - 44674920

o The Four Seasons Hotel -
44935288/44948448

Mulberry

o1 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 - Extn 1111

Messika

o Royal Plaza - 44131391

Nespresso
o Blue Salon - Suhaim Bin Hamad
Street - 44466111

Omega

o Rivoli Prestige - City Center -
44833679

o Rivoli Prestige - Villaggio Mall -
44519750

o Rivoli Prestige - Landmark Shop-
ping Mall - 44873190

o Rivoli Prestige - The Mall -
44678866




PAMELLATO

o Ali Bin Ali W&J - Royal Plaza -
44131391

Pal Zileri

o Blue Salon - Suhaim Bin Hamad
Street - 44466111

o The Mall - 44678888

Panerai

o Villaggio Mall -
44135222/44519866

Patek Philippe

o Al Majed Jewelry - Suhaim Bin
Hamad Street - 44478888

Prada

o Villaggio Mall- Via Domo -
44135222

S.T. Dupont

o Royal Plaza - 44341765

Swarovski

o Landmark Shopping Mall -
44838158

Qatar Executive
o Qatar Airways Office - Airport
Road - 44453800

Tanagra

o Villaggio Mall- Via Domo -
44134780

Tod's

o Villaggio Mall- Via Domo -
44134937

Tiffany & Co.

o Villaggio Mall- Via Domo -
44134976

Tom Ford

o Villaggio Mall- Via Domo -
44831027

Ralph Lauren

o Villaggio Mall- Via Domo -
44135655

Rene Caovilla

o 6 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1851

Richard Mille

o Ali Bin Ali W & J - Royal Plaza -
44131391

Roberto Cavalli

o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2151

Romain Jerome

o Ali Bin Ali W & J - Royal Plaza -
44131391

Rolex

o 51 East -Al Maha Center - Salwa
Road - 44361111/44257777

Repossi

o Ali Bin Ali W&J - Royal Plaza -
44131391

Schreiner
o Ali Bin Ali W & J - Royal Plaza -
44131391
Sonia Rykiel
o 6 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1801
Sephora
o Landmark Shopping Mall -
44875222
o Villaggio Mall - 44135222
Sergio Rossi
o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876
Salvatore Ferragamo
o1 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1941
Sormani Restaurant
o1 La Croissette Porto Arabia -The
Pearl Qatar - 77825300
Stefano Ricci
0 6 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1941
o Stella McCartney
o7 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 2281

Valentino

o Villaggio Mall- Via Domo -
44135222/44161008

Van Cleef & Arpels

o Villaggio Mall - 44169399

Vera Wang

o1 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 5157

Vertu

o Rivoli Prestige - City Center -
44833679

o Rivoli Prestige - Landmark Shop-
ping Mall - 44873190

o Rivoli Prestige - The Mall -
44678866

o Rivoli Prestige - Villaggio Mall -
44519750

Versace Collection

o Villaggio Mall - 44135437

Virgin Megastore

o Villaggio Mall - 44135824

o Landmark Shopping Mall -
44182242

Weekend Max Mara
o2 La Croissette Porto Arabia -The
Pearl Qatar - 44953876 Extn 1611

Zenith
o Blue Salon - Suhaim Bin Hamad
Street - 44466111

51East
o City Center Doha -
o Salwa Road - 44257777
Blue Salon
o Suhaim Bin Hamad Street -
44466111/44678888
Emporium
o Suhaim Bin Hamad Street -
44375796/44375798
Lagoona Mall
o West Bay - 44257766
Royal Plaza
o Al Sadd Street - 44130000
Salam Studio & Stores

o Salam Plaza - Near City Centre -

44485555

o Salam Stores - The Mall -
44672200

The Mall

o D-Ring Road - 44678888

The Gate

Maysaloun Street - West Bay -
44932524/44077201

Villaggio

o Al Waab Street - 44135222

Write to us if you have a question,
comment or need help finding a
fashion brand retailer. For any
additions, amendments or
corrections please contact us at
info@omsqgatar.com.

ADDITIONAL CREDITS:
Continued from page 38

PAGE 35: FROM LEFT: WOLFORD
TIGHTS, QR160, AND QR110;
WOLFORD.COM. AMERICAN
APPAREL TIGHTS, QR73;
AMERICANAPPAREL.NET.

PAGE 36: CLOCKWISE FROM
TOP LEFT: NICOLE MILLER SKIRT,
QR1,765; NICOLEMILLER.COM.
PROENZASCHOLER DRESS,
QR6,735; PROENZASCHOULER.
COM. BOTTEGA VENETA LEASH,
QR1,710; BOTTEGAVENETA.COM.
CALVIN KLEIN COLLECTION
SKIRT, QR5,080; 001212 292-
9000. STELLA MCCARTNEY SKIRT,
QR4,040; STELLAMCCARTNEY.
COM.

PAGE 37: CLOCKWISE FROM TOP
LEFT: COMME DES GARCONS
JACKET, QR3,600, AND SHORTS,
QR2,240; 001 212 604-9200.
PEDRO LOURENCO COAT,
QR8,740; PEDROLOURENCO.COM.
CREATURES OF THE WIND CAPE,
QR9,830; IKRAM, CHICAGO 001
312 587-1000. VERSUS DRESS,
QR3730; 001 888 721-7219.

PAGE 38: TOP, FROM LEFT: CALVIN
KLEIN COLLECTION DRESS, PRICE
ON REQUEST. CHANEL JACKET,
QR36,330; 001800 550-0005.
BOTTOM, FROM LEFT: CHRISTOPHE
KANE DRESS, QR9,100; BARNEYS.
COM. PEDRO LOURENCO DRESS,
QR8,000.

FASHION ASSOCIATE: MALLORY
SCHLAU. HAIR BY SHIN ARIMA
USING REDKEN FOR FRANK

REPS. MAKEUP BY CYNDLE
STRAWHECKER AT THE WALL
GROUP. MANICURES BY MAKI
SAKAMOTO FOR CHANEL AT KATE
RYAN INC. SET DESIGN BY DANIEL
GRAFF FOR MARY HOWARD
STUDIO. CASTING BY LARISSA
GUNN FOR ART + COMMERCE.



timely

Aida Ruilova’s compact,
psychologically charged videos, which
have been shown everywhere from the
Venice Biennale

to a Jumbotron in Times Square, don’t
so much draw you in as snare youin a
relentless loop with no hope of climax or
resolution. Her latest, a collaboration
with the director Abel Ferrara, begins
with a conversation about Pier Paolo
Pasolini’s death and veers into a wholly
tangential discourse on love, hustlers,
desire, drugs, conspiracy, film scripts and
the actress Zoé€ Lund. It will be shown
at the New Museum in New York this
fall and at Kayne Griffin Corcoran in
Los Angeles next spring. And then there
is Ruilova’s continuing collaboration
with her husband, the artist Raymond
Pettibon. ‘‘Having a baby is the ultimate
ready-made,” she says of their infant
son. ““We make videos with him every
day.” ALIX BROWNE

.FASHION EDITOR: SARA MOONVES.

DEREK LAM SHIRT, PRICE ON REQUEST; (212) 966-1616. H. STERN EARRINGS, $1,500; HSTERN.NET. FASHION ASSOCIATE: RAE BOXER.

HAIR BY DAI MICHISHITA FOR JED ROOT, INC. MAKEUP BY MAKI RYOKE AT TIM HOWARD MANAGEMENT.
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Phantom
A New World

Rolls-Royce Motor Cars introduces Phantom Series |I.
The new generation of Phantom is a timeless
interpretation of the modern luxury motor car. With its
powerful stance, iconic proportions and state-of-the-art
technology, including new infotainment and navigation
systems, it is the essence of Rolls-Royce.

Contact us to experience a car with endless possibilities;
a car built for today and designed for tomorrow.

Rolls-Royce Motor Cars Doha, PO. Box 3763, Porto Arabia, The Pearl-Qatar, Doha

Tel: +974 4420 8887
www.rolls-roycemotorcars-doha.com.qa

© Copyright Rolls-Royce Motor Cars Limited 2012.The Rolls-Royce name and logo are registered trademarks.
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4413 1381 - Villaggio Mall,\ 4450 7798
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New Collection TANK ANGLAISE



